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Academic Excellence
Personal Development

°  8 Levels of General English
°  TESOL for Young Learners Certificate
°  TESOL Diploma with University of Cambridge Exam
Academic Preparation

°  Fast Track Academic Certificate
°  University Pathways
°  Jumpstart Cambridge Program
°  
°  
IELTS and TOEFL

Cambridge Business English Program

°  Career English Diploma
°  BULATS Assessment Business Programs

Quality Accommodation

°  24 Hour emergency Homestay support
°  
°  
In school support staff

Engaging Activities

°  20 Social activities per month
°  New English Plus Programs

www.gvenglish.com

Serious Learning,
Serious Fun!

Official IELTS Testing available at all GV locations in Canada

Check with schools for Residence and Apartment options
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Universi ty  of  California
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UCSD Library UCSD CampusDowntown San Diego

UCSD Pier

English Language Programs

10 - week intensive language & 
pre-university programs
Short-term and online English
language programs

Professional Certificate Programs

Business Essentials
Comparative Marketing
Business Management
Teaching English as a Foreign 
Language (TEFL)

University Credit Programs

University and Professional 
Studies (UPS)
Summer Session I & II
Summer Youth Program

For more information about our 
programs contact ipinfo@ucsd.edu.
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University stu-
dent feedback
Thousands of students study in universities in 
the UK, USA and Canada each year. Below is a 
snapshot of a survey comparing feedback from a 
small selection of international students studying 
in these popular English speaking destinations.
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Canada “Its academic reputation, the small size and friendliness  
and recommendations from students already there” 
“It has a wonderful reputation and is in a vibrant city” 

The UK “Location and reputation”  K
“Value for money” 
“Availability of two-year degree programme” 

The USA “Small size, affordable, excellent education standards”
“Lowest cost of living” 

Why did you choose your university?

Canada The people  

The UK The language  K

The USA Low cost of living

What do you like most 
about the country that 
you are studying in?

Canada CAN$655.5 (US$526)  

The UK UK£430 (US$613)  K

The USA US$621

What is the average 
cost of one month’s 
accommodation?

International students studying 
in universities away from home
choose their course and destination
for a variety of reasons, but
reputation of a university was often 
mentioned. Our survey shows that 
the highest agent usage was found
among students in the UK, while
the lowest was in the USA.
 The USA’s low cost of living
was singled out as one of its best 
attributes, although price-wise,
Canada was a cheaper alternative. 
 Students were taking a variety 
of courses, from MBAs to short-
term credit courses that were
recognised by their universities 

at home. Average hours of study
a week varied enormously, as well 
as length of course, although 
a minimum of a year’s study 
programme was typical.

All participants said that they
would recommend their university
to others. Most of the students
found mixing with locals to be
either very easy or easy, perhaps 
refl ecting the higher English ability fl
of the average student.

Students choosing residential 
accommodation were more likely to 
be found among students studying
in the UK or Canada. Those in the 
USA tended towards a rented fl at.fl

Canada Recommended by a friend or relative  (54%)  
Recommended by an agent  (36%) 
Internet  (10%) 

The UK Recommended by an agent  (36%)  K
Internet  (29%) 
Recommended by a friend or relative                      (29%) 
I saw it advertised                                               (6%) 

The USA Recommended by an agent  (42%)
Recommended by a friend or relative  (42%) 
Internet  (16%) 

How did you fi nd out about your course?
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What is the average cost 
of one year’s tuition?

Did you book your 
course through an 
agent?

Canada CAN$11,795 (US$9,466)  

The UK UK£9,900 (US$14,122)  K

The USA US$13,416

Canada Yes (16%)  

The UK Yes (20%)  K

The USA Yes (0%)

FedFedeeraratiation on of EdEducatucatcation ion and and Langanguageuage 
ConConssuultaltant Ant Ant Asssocssociatiiatiionsoons

Fororr mo m morere e infinfinformormormatiation,
FelFelFelca ca c SeSecretariatat

EmaEmail:il: generalsalslsececretary@y@y@felca.ca.a.ororgorgrg
wwwwww.fe.fe.fef lcacaca.or.or.orgggg

AGENT MEMBERRS
The members of Felca ca arearea  nanatioiotionalnalnal as as assocsocso iatiatia ionions os os f llf langangguaguaggge &
education traveel al agengents sts s s ffrofrofrofrom Am m Am Am Asiasiasia, E, E, Eurourourope,pe, ann and LLd Ld Latiiatiaa n An Amermericaicaca. 
WeWe welcomomee new ew ew w w natnatnatnatna ionionionioni al al al al ageageageagencyncyncyncy as as asassocsocs iatiattionionion me membembebebers,rsrsr o or 
can as assist yt yoou to estestttablablablablishishisish aan  asssssosocsocsociatiaa ionon in inin yoyo y ur ur ownown c cooununntryry.

QUUQ ALALLALLITY
EveEveery ry ry ry aaaassa ociatation on n anda  thheireirr me memmbers adha eree toto to 
thehehehe Fe Fe Fe FeFelcalca CoCoCoode de de ofofof PraPractice.

TRTRT USUSSSTTTT
Thousau ndsndss of of  schoooools s s s andd co collllegesges work rk witwitwitwitth Fh Fh Fh Fh Felcelcelcelcelca ma emememembers.  
YouYouYo r busiinesnesss is s in safefeafe ha ha handsndsn .

QUANTITYY
These se e assassociociaationons, in ggeneenee ral, are resresr ponsibble foror advvisingggg
ooover 70% of thehe languageagee stududents whwho use e ageennts inn th t eirrr
countries. Thisss re reprep sents abobooout ut uut USDUSDUSD $3$3 b billion of of languguauagegegeeee 
travel bookings an annuannuanuallyllyllyl . . 

EDUCATORS: MAKE SURE TO ASK YOUR AGENTS IF 
THEIR ASSOCIATION IS A MEMBER OF FELCA.
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