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Close working relationships with 
overseas agents is one of the factors 
that has boosted international market 
growth in the secondary education 
sector in Canada. Rod Matheson, 
District Principal of International 
Programs at West Vancouver School 
District 45 in BC, says that international 
enrolments have increased from 190 
students six years ago to 580 last year 
and attributes a lot of this growth to 
the work of education agents overseas.
 “There is a direct relationship 
between the size of our programme 
and our work with agents,” he says. 
“They are an indispensable and 
valuable ally in our marketing efforts. 
We [in the marketing dept.] are in 
business – not really education – and 
our work with our many clients and 
agents is a vital part of our success.”
 Mike Kliman from Richmond 
School District 38 in BC also attributes 
recent growth in international student 
numbers to a greater use of agents, 
as well as “a deepening relationship 
with schools overseas”. He adds, “Until 
recently, agents have not been a 
focus for us but for long-term growth 
we recognise that this goal can’t be 
achieved without the involvement of 
reputable agents. There is an important 
relationship to be sustained between 
the agent, the students’ families and 
the education provider who all work 
together in the best interests of the 
students.”
 While agents can play a crucial 
role in attracting more international 
students to any education sector, 
the high school sector is particularly 
receptive to such a marketing 
approach. The younger age of the 
students involved means that a high 
level of trust must exist between the 
parents and the school, and local 
agents are good at facilitating this link. 
“We are always looking for agents 
who understand the secondary school 
market and who are in touch with 
the local high schools in their area,” 
says Geoff Best from Ottawa Carleton 
District School Board in Nepean, ONT, 
who adds that international enrolments 
have increased by 20 per cent this 
year on the previous year. “Secondary 

school students need more support 
and preparation before departure, so 
we work closely with agents to help 
them guide and counsel students 
coming to Ottawa,” he says.
 Agents are also useful in 
providing information to schools about 
the background and expectations of 
their incoming students. Karen Strobel 
from St James-Assiniboia School 
Division in Winnipeg, MAN, asserts 
that developing personal contacts 
with agents in their home countries is 
a key part of ensuring the success of 
student placements. “Visiting agents 
in their offi ces has been extremely 
valuable, since we get a sense of the 
city and the lifestyle that their students 
are accustomed to,” she says. “This 
understanding is helpful with ‘settling 
students in’ once they arrive.”
 The international education 
programme at St James-Assiniboia 
is currently in its seventh year and, 
according to Strobel, numbers of 
enrolling students have tripled during 
this time. This expansion has led to 
a development of the programme 
itself, in response to student demand. 
“The goals of our students are now 
more diverse,” says Strobel. “Our 
student body now includes students 
who are attending our schools on a 
short-term basis, for cultural purposes 
and language development, as well 
as students who are attending high 
school with the purpose of applying to 
a North American university. We also 
have students exploring the online 
options that we offer.”
  Programme development on 
the part of high schools in Canada 
points to the maturation of the market 
and an increased interest in attracting 
more school age students to Canada 
for long-term programmes. At the 
Ottawa Carleton District School Board, 
developments in international course 
provision are also in hand, with 
the emphasis fi rmly on providing 
students with education pathways 
between sectors. “We will be opening 
a language school in April to help 
students prepare for high school and 
university entry,” says Best. 
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International high schools in Canada are realising more 
and more the benefi ts of using agents in their market-
ing mix, as BETHAN NORRIS discovers.
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Overall, places for all students at single 
sex schools in the UK have risen over 
the last 10 years, although trends 
show marked differences between 
boys’ and girls’ schools. According to 
annual statistics by the Independent 
School Council (ISC), the number 
of independent boys’ schools in the 
UK has decreased by 26 per cent 
since 1996, while the number of boys 
actually attending boys’ schools has 
increased by four per cent. In contrast, 
attendees at girls’ schools have 
increased by 13 per cent over the same 
period of time, while the number of 
girls’ schools in the UK has decreased 
by six per cent.
 While fi gures are not available for 
the number of international students 
studying at single sex schools in 
the UK, many schools report that 
international interest in single sex 
education has stayed strong. Janine 
Graysmark from St Leonards Mayfi eld 
girls’ school in East Sussex believes that 
a single sex education is particularly 
important for girls being sent overseas 
to study. “We use this factor combined 
with our Catholic status to attract 
[international] students,” she asserts. 
“The parents are happier to send 
daughters to single sex rather than co-
ed. In most year groups we get more 
[international] applications than we 
have places.”
 Emma Campbell from Bruton 
School for Girls in Somerset agrees. 
“We believe that girls thrive in a 
single sex environment,” she says. 
“Self-esteem, confi dence and levels of 
achievement fl ourish... Girls are more 
likely to choose to study [subjects such 
as] mathematics, physics and chemistry 
at an all-girls school and overall 
academic results are excellent.”
 At boys’ schools, too, one of the 
principle attractions for international 
students and their parents is the 
reputation for high academic 
attainment. Tony Binns from Dulwich 
College in London says that the boys-
only school offers an “academic focus 
and less self-conscious atmosphere”. 
 However, while all single sex 
schools emphasise their academic 
credentials without the distractions 

that the opposite sex can create, it is 
in girls’ schools that the benefi ts of a 
concentrated academic focus are more 
pronounced. “Girls’ schools dominate 
the top of the examination league 
tables [in the UK],” asserts Henrietta 
Lightwood from Badminton Girls’ 
School in Bristol. “Perhaps because girls 
and boys develop in different ways. 
Girls benefi t from being in a school 
that recognises the differences between 
the sexes and here at Badminton 
we don’t limit girls at all, [either] 
professionally [or] personally.”
 When it comes to the nationalities 
of students choosing to study in single 
sex schools in the UK, Asian students 
tend to predominate, although this 
is starting to change. “Hong Kong 
is the largest [nationality] group [at 
our school] but Mexico is rising in 
numbers,” says Graysmark, while 
Lightwood adds, “Our biggest 
nationalities are from the Pacifi c Rim 
– mainly Hong Kong and China, 
although we also have a large amount 
of girls from Nigeria and increasingly 
Russia. We have always welcomed girls 
from different parts of Africa – Nigeria 
and Kenya – and the Far East. Newer 
interest is from [students in] Russia, 
Spain and Germany.”
 While looking to develop wider 
student markets, many single sex 
schools in the UK are also looking 
at ways to support international 
students studying at their schools, 
either through study centres that offer 
language tuition throughout a school 
career or by offering preparation 
programmes. “We have an Esol 
department and do a three-day 
short course for new students,” says 
Graysmark, adding that international 
students must stay for at least one year 
at the school. 
 At Dulwich College, the school 
has teamed up with a language school, 
Our World English Schools, to offer 
a junior summer EFL school on the 
premises. For students enrolled at the 
college, ”[we offer] some EFL support 
but students must already have good 
English; our GCSE and A-level courses 
are the same for UK and overseas 
students”, says Binns.

Single sex schools
focus

The number of places at single sex schools in the UK 
has increased in recent years and both girls’ and boys’ 
schools have much to offer international students.
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