ELS
43 Exciting Locations Across the USA!

» Over 45 years experience teaching
English to millions of students

» Nearly 40 university-based destinations
in the USA

» University Placement Service

» No TOEFL® required for admission to
550+ USA colleges and universities
with completion of ELS Intensive
English Program

*

W

» Intensive and Semi-Intensive English,
beginner through masters

» State-of-the-art, personalized learning
technology at every location

» iBT TOEFL® Prep and Business
English programs

» Fast Track accelerated learning program

» Homestay or on-campus residence
accommodations

» More than 26 start dates each year

» English Study Youth Camps in
St. Petersburg, Florida and
Malibu, California

» Summer Prep Program in Bristol,
Rhode Island

» Big Apple Language & Culture Program
in New York City

For additional information and a color
brochure about our English programs,
please contact:

ELS Language Centers

400 Alexander Park
Princeton, New Jersey

08540-6306 USA
Tel: +1609.750.3500

info@els.edu


http://www.hothousemedia.com/ltm/ltmbackissues/mar07web/els.htm
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== Boarding places for international 8
students aged 16-18 for Sept 07 %
High academic standards, o

full range of activities

l_: D LJ C.ﬂ’\T | () N C] r Y For more information contact: Maire McAlister, Registrar, ;

on +44 1462 650947 or admissions@stchris.co.uk 3
www.stchris.co.uk truly independent

Independent HMC Boarding School for Girls and Boys

e Brand new Girls* House

e Traditional British Education .5

e Secondary School from Year 9 WO ' K SOP
e Less than 10% overseas pupils o <

o Fully integrated into our community OLLeC

e Opverseas pupils are treated as individuals and fulfil their potential
We are looking for Agents and Pupils, from Europe and beyond, to
complement our breadth and maintain our high standards, in the
classroom, in sport, Music and Art.

Please contact us through our website
www.worksopcollege.notts.sch.uk

Want to know more? Please vis

pertheducatmnmty com.au -.53

1.International Language Travel Cards - huge 1) P
savings for students on calls from any country. 20% commission
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destination analysis

Australia builds momentum

A favourable migration policy for skilled workers and continued efforts on the part of institutions to
reach new student markets are having a positive effect on international enrolments at Australia’s univer-

sities and technical institutes, says BETHAN NORRIs.
niversities and technical institutes in Australia have seen a

l ' boom in international enrolments in recent years and many put
this down in part to the country’s immigration policy. Recent

government-led initiatives, which make it easier for skilled migrants

in certain employment sectors to settle in Australia, have resulted in

an increase in international student enrolments in relevant subjects,

according to international student advisors.

“We have experienced strong and steady growth in certain trade
courses that currently gain students high points for skilled migration,
[such as] interpreting, dental technology, cookery, patisserie and
community welfare work,” says Vivian Ip at the Southbank Institute of
Technology in Brisbane, QLD, who adds that international enrolments
grew by an average of three to 19 per cent among their six top markets
last year.

At the Australian Catholic University in Sydney, NSW, Australia’s
migration policy is also having an effect on the take-up of courses by
international students. “[We are] still reliant on study areas connected to
migration, such as nursing and accounting,” says Heleena Lung at the
university, who observes, “Nursing forms our most significant enrolment
area [for international students].”

Another visa initiative introduced by the government recently will
see international students able to qualify for an 18-month work visa
on completion of a tertiary degree (see Language Travel Magazine,

July 2006, page 7). Combined with the skilled migration policy, these
developments mean Australian institutions with a close eye on the local
and national work forces are in demand overseas.

Nicole Talmacs from the University of Technology (UTS) in Sydney,
NSW, says that Chinese enrolments at the university have grown
recently and she states, “We believe this has to do with the orientation
of the courses which UTS offers and the connections that the university
has with industry.” She adds, “UTS'’s close academic ties with Chinese
institutions and its off-shore courses throughout China, Hong Kong and
parts of southeast Asia have also assisted in raising the profile of UTS as
a tertiary institution of high academic standard.”

When it comes to the most important student markets for Australian
universities and technological institutes, little has changed in that Asian
nationalities remain in pole position. “Chinese, Indians and Koreans [are
the most important nationalities for us],” confirms Lung, adding, “They've
always featured in the top three.”

Nick Shaw from the University
of Tasmania in Launceston, TAS,
says that they have seen overall
international enrolments grow by
16 per cent annually for the last
five years, with “China and India
recording the highest growth”. He RAX
reports that despite the impressive IRY
growth experienced by a number .
of Asian student markets — China
increased its market share by 33
per cent and India by 25 per cent
on the previous year according to Australian Education International
statistics for 2005 — some nationalities are still experiencing problems
when it comes to applying for visas.

“Visa issues remain a significant influence on student enrolments,
not just the regulations, but also comparative responsiveness to visa
applications between countries impacts on Australian enrolments,” he
relates. “Bangladesh, India and to a lesser extent China [response times]
are still very slow and students are unable to arrive in time for English
language programmes leading into award courses,” he says. “In many
circumstances, potential students switch to other countries.”

Shaw also notes certain student trends that are taking place among
their international student body, resulting in a change in demand
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International student enrolments in higher
education in Australia by country, 2005

N

Source: Australian Education International

N
K

X

&

for different levels of higher education courses. “We now market in
countries that have a higher demand for postgraduate programmes
— India and other subcontinent countries, the Middle East and China,”
he says. “[These] are replacing the traditional undergraduate markets of
Malaysia and Singapore as chief sources of international enrolments.”
In Queensland, Ip says that their most important student markets
are Japan, Korea, Hong Kong, Thailand, Taiwan and China, although
she also reports increased interest from new markets. “We also have

significant growth in some growing markets such as India, Latin America
and Sri Lanka,” she says. For most tertiary institutions, however, the
emphasis is firmly on Asia and the marketing of individual institutions
often reflects this.

At UTS Sydney, Talmacs relates that they attended education fairs in
China, South Korea, Germany and India in the last 12 months in order
to recruit new international students, but also describes a new venture
introduced in 2006: live agent briefings broadcast via the Internet
aimed at both agents and students worldwide. “They featured faculty
presentations and opportunities for those registered into the broadcast
to engage in Q&A sessions with faculty and recruitment staff,” says
Talmacs. “We were overwhelmed with the questions that flooded in from
all corners of the world — despite
the time differences — during our
various Q&A sessions and we
hope to further develop this mode
in the future.”

Southbank Institute of
Technology is another institution
that is keen to develop its Internet
presence in the future in order
to market in new countries.
“Compared with the past, we have
now put more focus on Internet
marketing to encourage direct applications and to raise our profile in
certain new markets,” says Ip, adding, “We expect a steady growth in
most of our major markets and some new emerging markets [such as]
Vietnam, India and Latin America [in the future].”

It is likely that Australia’s higher education market will continue to
grow over the next few years, as the country’s need for skilled migrants
continues. However, the industry would be wise not to rest on its
laurels, especially in the face of increased competition from other study
destinations. Talmacs notes that enrolments from some student markets
are already down due to “aggressive marketing from competitor states”
and warns, “UTS has noticed that the international student market has
become increasingly fierce over the last 12 months.”
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KAPLAN) Enclisr

Preparing you for a world of opportunity

English Language Courses Test Preparation Courses (IELTS,
University Placement Service Cambridge, GMAT, GRE, and more)
TOEFL* and Academic English Career Development Programs

NEW Kaplan Pathways Program at Northeastern University!

At some of the world’s best locations
= == I+l

BERKELEY ¢ BOSTON e CHICAGO ¢ HIGHLINE COMMUNITY COLLEGE < IRVINE VALLEY COLLEGE
LONDON ¢ LOS ANGELES ¢ MERRIMACK COLLEGE ¢ MIAMI ¢ NEWYORK ¢ SACRAMENTO
SAN FRANCISCO ¢ SEATTLE ¢ VANCOUVER ¢ WASHINGTON DC

*Test names are registered trademarks of their respective owners.


http://www.hothousemedia.com/ltm/ltmbackissues/mar07web/kaplan.htm

Kaplan announces the launch of its first
U.S. Pathways Program with top rated
Northeastern University in Boston

¢ Guaranteed admission to Northeastern’s e 3 Pathways specializations:
Degree Programs’ - Business & Social Sciences
. - Engineering, Mathematics & Computer Science
¢ Diploma Program leads to second year
- Physical & Life Sciences
of 26 Bachelor’s Degrees
¢ Flexible start dates for students:

* Pre-Master’s Program leads to 40
September 2007, January 2008, May 2008

Master’s Degrees

. . * Fast response time for students and agents
e Extensive support services for students

For more info, email pathways@kaplan.com Northeastern
or visit www.global-pathways.com/northeastern INv~iversi Ty KAPLAN

T1If student completes Pathways and meets the graduation requirements, he or she will be
admitted to one of the bachelor’s or master’s degree programs selected on their application.
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Contact today

E-mail:

UK/Ireland

info@aspectworld.com

USA

usa@aspectworld.com

Canada

canada@aspectworld.com

Australia

australia@aspectworld.com

New Zealand

newzealand@aspectworld.com

»Schoolsand collegesin 24 top destinations
»English courses from 2 to 52 weeks
»Carefully chosen accommodation options
»Weekly activities programmes

»24-hour student support

»PartnerZone forAspectagents

UK Australia
Ireland New Zealand
USA L]
Canada South Africa

www.aspectworld.com


http://www.hothousemedia.com/ltm/ltmbackissues/mar07web/aspect.htm

	Front Cover
	Opinion - Industry Exposed
	Contents
	News
	Travel News
	Agency News
	Agency Survey - Turkey's Strenght
	Feedback - NZ
	Market Report - Australia Flourishing
	Direction - Valuing a Business
	Contact Point
	Special Report - Summer Formula
	Course Guide - UK Paid Work Programmes
	Spotlight - One-to-one in Spain
	Destination - Tantalising Brazil
	City Focus - Relaxing in Adelaide
	Status - Global Comparison
	ETM - News
	ETM - Subject Focus
	ETM - Destination Analysis



