
Language Travel Magazine, December 20031010

more students were learning
a language for their future
studies overseas. The most
popular month for language
travel was August, which was
chosen by an average of 18
per cent of clients, while
January and September were
also popular months for Ko-
rean students to travel.

Language and destina-
tion trends
By far the most popular lan-
guage with Korean language
travellers was English, which
was chosen by 84 per cent of
students. This was followed
by Japanese,  chosen by eight
per cent of students and Chi-
nese and Spanish, which were
chosen by three per cent of
students respectively. The
USA was the most popular

Korea's slowdown
Korean agents reported mixed results last year that resulted in stagnant student numbers overall. This

contrasted with the performance of recent years, when healthy increases in the number of Korean

students travelling overseas to learn a language have been recorded.

Key points

• The total number of students placed by the eight agencies in our survey was 7,580

• Individual agencies placed between 100 and 4,250 students on language courses per year

• Average growth of combined agency business was minus one per cent

• Commission rates varied from 15 to 25 per cent, averaging out at 20.3 per cent

• The average spend on tuition and accommodation per week was US$432

• The average length of stay for Korean students was 16.6 weeks

• Three-quarters of agencies charged a handling fee of between US$100 and US$250

Market growth
The outgoing student market
in Korea recorded a small
decrease in numbers last year
of just under one per cent, al-
though fortunes for our
respondents were mixed. In-
dividual agencies reported
results ranging from an in-
crease in business of 30 per
cent to a decrease of 36 per
cent, while three agents re-
ported that business was
constant. Economic difficul-
ties were blamed for the
market slowdown, while
some of those agents who had
seen an increase in their busi-
ness attributed results to their
increased marketing efforts.

Student trends
Study abroad was particularly
popular with Korean students
aged between 19 and
24 years old, although
the youngest age
group of between
eight and 11 years old
showed the most
growth since last
year's survey, increas-
ing from one per cent
in 2001 to four per
cent last year (see
Language Travel
Magazine, November
2002, page 10). The
16-to-18 year old age
range experienced a
decrease of seven per-
centage points on the
2001 figures. Agents
pointed to the 19-to-
30 year old group as
showing most prom-
ise for the future, as

language travel destination,
closely followed by Canada
and the UK. Australia, Japan,
New Zealand and Ireland
were also noted by our re-
spondents as popular
destinations with students.

Agency business
Seventy per cent of Korean
students knew what country
they want to study in before
going to see an agent, accord-
ing to our respondents, while
a further 40 per cent knew
which city they wanted to
study in and 22 per cent had
chosen a school. Following
consultation with their agent,
comparatively few students
changed their minds about
where they wanted to study,
with nine per cent switching
country choice, 14 per cent

changing the city and
17 per cent the school.

Forecast for 2003
While economic con-
siderations loomed
heavily over our
agents' predictions for
the future, most were
looking forward to an
increase in agency
business next year.
One agent predicted
that their business
would improve due to
increased promotion
efforts on their behalf,
while most of the oth-
ers thought that an
improving economy
would encourage
more students to
study abroad.

agency survey

Economic overview

• The forecast for 2004 is positive with hopes that
the recovery of the global economy after a three
year recession will benefit Korea's exports. GDP is
expected to grow by 4.3 per cent, although a rise
in value of the Korean won could hamper this.

• GDP growth was recorded at 1.9 per cent in the
second quarter of 2003, its lowest point since the
last quarter of 1998. It is also expected to stand at
around two per cent in the third quarter of 2003.
This stands in stark contrast to last year's growth
of six per cent. Such poor economic performance
is mainly attributed to sluggish private
consumption.

Source: Korean Ministry of Finance and Economy, Samsung
Economic Research Institute
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• The Korea Stock Price Index (Kospi) reached a
record high of 766.50 in September 2003, which
was fuelled by ongoing monthly net foreign
investor stock purchases and expectations for an
economic recovery at home and abroad.

Top destinations

New Zealand
6%

Other
4%

Ireland
2%

USA
26%

UK
21%

Australia
11%

Most popular courses

Other
6%

Summer vac.
4%

Uni. foundation
2%

Exam prep.
2%

Junior
2%

General
34%

Academic prep.
10%

Intensive
38%

Reasons for language travel

Other
9% Pleasure

3%

Current work
19%

Studies
overseas

52%

Age range of clients

8-11
4%

31-50
4%

19-24
51%

12-15
7%

16-18
10%

Other
4%

Accommodation preferences

Private
apartment

8%

Residential
37%

How do agencies find new
schools to represent?

Other
9%

LTM/ETM
20%

Lang. fairs and
expos, 13%

Other press
8%

Workshops
22%

Canada
25%

25-30
24%

Internet
28%

Host families
51%

Studies
at home

17%

Japan
5%

Business, 2%

Korea's slowdown



Language Travel Magazine, December 2003 11Language Travel Magazine, December 2003

T
h

an
k 

yo
u

 t
o

 t
h

e 
fo

llo
w

in
g

 a
g

en
ci

es
 fo

r 
ta

ki
n

g
 p

ar
t 

in
 o

u
r 

su
rv

ey
: H

an
 S

hi
n 

C
on

su
lti

ng
/E

d
u-

Li
nk

, J
on

g
ro

 In
te

rn
at

io
na

l S
tu

d
ie

s,
 K

A
M

C
, S

tu
d

y 
E

S
L,

 U
ha

k.
co

m
, U

ha
ka

d
vi

ce
 In

te
rn

at
io

na
l E

d
uc

at
io

n 
C

on
su

lti
ng

 C
om

p
an

y,
 U

ku
ha

k,
 Y

B
M

S
is

a 
O

ve
rs

ea
s 

E
d

uc
at

io
n 

S
er

vi
ce

s

K
o

re
an

 a
g

en
ts

 n
am

ed
 a

 r
an

g
e 

o
f 

la
n

g
u

ag
e 

p
ro

g
ra

m
m

es
 t

h
ey

 w
o

rk
 w

it
h

, i
n

cl
u

d
in

g
, i

n
 A

u
st

ra
lia

: A
C

TH
, M

el
b

ou
rn

e,
 V

IC
; S

yd
ne

y 
C

ol
le

g
e 

of
 E

ng
lis

h,
 S

yd
ne

y,
 N

S
W

. I
n

 C
an

ad
a:

 L
S

C
, V

an
co

uv
er

,      
B

C
; P

ac
ifi

c 
G

at
ew

ay
 In

te
rn

at
io

na
l

C
ol

le
g

e,
 V

an
co

uv
er

, B
C

; S
ha

ne
 G

lo
b

al
 V

ill
ag

e 
E

ng
lis

h 
C

en
tre

s,
 v

ar
io

us
; U

ni
ve

rs
ity

 o
f V

ic
to

ria
, V

ic
to

ria
, B

C
. I

n
 Ir

el
an

d
: L

C
I, 

D
ub

lin
. I

n
 N

ew
 Z

ea
la

n
d

: 
A

uc
kl

an
d

 L
an

g
ua

g
e 

C
en

te
r, 

A
uc

kl
an

d
; N

or
th

la
nd

 P
ol

yt
ec

hn
ic

, W
ha

ng
er

ai
.      

In
 t

h
e 

U
K

:
C

ol
ch

es
te

r 
E

ng
lis

h 
S

tu
d

y 
C

en
tr

e,
 C

ol
ch

es
te

r;
 H

ar
ro

w
 H

ou
se

 In
te

rn
at

io
na

l, 
va

rio
us

; R
ic

ha
rd

 L
an

g
ua

g
e 

C
ol

le
g

e,
 B

ou
rn

em
ou

th
; W

im
b

le
d

on
 S

ch
oo

l, 
Lo

nd
on

. I
n

 t
h

e 
U

S
A

:      
K

ap
la

n,
 N

ew
 Y

or
k,

 N
Y;

 S
an

 D
ie

g
o 

S
ta

te
 U

ni
ve

rs
ity

, S
an

 D
ie

g
o,

 C
A

;
Tr

oy
 S

ta
te

 U
ni

ve
rs

ity
, T

ro
y,

 A
L;

 U
ni

ve
rs

ity
 o

f C
al

ifo
rn

ia
 S

ch
oo

ls
, v

ar
io

us
, C

A
; U

ni
ve

rs
ity

 o
f F

in
d

la
y,

 F
in

d
la

y,
 O

H
. W

o
rl

dw
id

e:
     A

sp
ec

t I
LA

; E
LS

; E
ur

oc
en

tr
es

.

Percentage of agents who
recognised each of the
following organisations

Acpet 0%

Australia

Capls 62.5%

Canada

CSLP 12.5%

Malta

New Zealand

UK

Arels 87.5%

Eaquals 12.5%

Europe

USA

UCIEP 75%

Accet 25%

International

AAIEP 87.5%

British Council 87.5%

Ireland

Baselt 37.5%

Pelsa 37.5%

France

Souffle 0%

ABLS 12.5%

CEA 25%

Ialc 0%

MEI~Relsa 25%

English Australia 37.5%

Portugal

Aeple 0%

Feltom 0%

Education New Zealand 37.5%

Fiels 25%

Crels 12.5%

Appel 12.5%

L'Office 0%

Italy

Asils 0%

Spain

Ole 0%

Fedele 0%


