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Open Doors
results revealed

dents enrolling on language pro-
grammes, compared with the
previous year’s figures (see Lan-
guage Travel Magazine, February
2001 for this report). Across all
education sectors, there was a
slightly lower increase in numbers
recorded of 6.4 per cent. China
was revealed to be the most im-
portant source country overall for
international students, followed
by India, Japan and Korea.

“The growing number of in-
ternational students here reflects
the high value placed on a US
education by students from
around the world,” said Allan E
Goodman, President of IIE. “In
the weeks since September 11,
IIE members and international of-
fices around the globe have shown
clearly how strongly they wish
this interaction to continue. It is
[IIE’s] firm belief that interna-
tional education will take on an
even greater level of importance.”

According to the report, Cali-
fornia was the most popular state
for English language students,
followed by New York and then
Texas. Student weeks, recorded
for the second time, stood at

The latest Open Doors report
on international student en-
rolment in the USA, from

September 2000 to May 2001, re-
veals a continuing reliance on the
Asian markets of Japan, Korea
and Taiwan in the language teach-
ing sector. Close to 50 per cent of
all students came from these three
countries, according to statistics
compiled by the Institute for In-
ternational Education (IIE) and
the State Department’s Bureau of
Educational and Cultural Affairs.

In the South American mar-
kets, Brazil, Mexico, Venezuela
and Colombia remained impor-
tant, accounting for 16.5 per cent
of language placements, while
Italy, Saudi Arabia and Turkey
also featured in the top 10. Swit-
zerland and Germany were
notably absent student provider
countries this year, while new-
comers, Thailand and China,
accounted for over two per cent of
students each.

Although overall trends re-
vealed by the 2000/2001 report
remained consistent, there was an
increase of just over 16 per cent
in the number of international stu-
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                        1xUS$ =currency*

Argentinean Pesos 0.994
Australian Dollar 1.921
Brazilian Real 2.317
British Pound 0.691
Bulgarian Leva 2.169
Canadian Dollar 1.596
Chilean Pesos 651.75
Chinese (PR) Yuan 8.266
Czech Koruny 35.63
Danish Kroner         8.319
Egyptian Pound 4.555
EU Euro  1.117
Hong Kong Dollar 7.798
Hungarian Forint 271.41
Icelandic Kronur 101.04
Indonesian Rupiah  10,400.0
Israeli New Shekels4.479
Japanese Yen            130.96
Maltese Lira 0.457
Mexican Peso 9.136
New Zealand Dollar 2.328
Norwegian Kroner 8.925
Polish Zloty 3.924
Russian Rubles 30.520
Singaporean Dollar 1.843
Slovakian Koruny 47.859
South African Rand  12.09
South Korean Won           1300.0
Swedish Krona 10.318
Swiss Franc  1.650
Taiwanese NT Dollar 34.900
Thai Baht    43.650
Turkish Lira 1,411,501.0
Venezuelan Bolivar         761.0
*Rates are subject to change and should be used
as indications only. 06/01/02

Currency
866,715, which for 85,238 stu-
dents represents an average stay
of just over 10 weeks per student
– slightly longer than last year.

The number of American stu-
dents receiving credit from
overseas institutions also grew, by
11 per cent, the IIE found. And an
online survey, conducted post-
September 11, showed that 97 per
cent of study abroad profession-
als believed education exchange
was seen as equally or more im-
portant now among US students.

Open Doors represents the
most comprehensive survey of in-
ternational student activity in the
USA, with an estimated 2,484 in-
stitutions taking part.

Meanwhile, last year Presi-
dent Bush signed into law the
USA Patriot Act, which author-
ised US$36.8 million of funding
for the implementation of the
SEVP programme.

It is hoped that this tracking
programme will reassure all those
involved in the US education in-
dustry about the reliability of the
student visa system (see Lan-
guage Travel Magazine, January
2002, page 6).

ACCORDING to a survey of over
3,000 15-year-old students in Ja-
pan, Mandarin Chinese is
considered to be the second-most
important foreign language to
learn after English. The survey
results, released by the Japanese
cabinet, indicate that German –
once the second-most favoured
foreign language – is now less
popular among students.

Commissioned in July 2001,
the survey found that 92 per cent
of students thought they should
study English first, followed by
60 per cent who said Chinese,
26.5 per cent French and 25.6 per
cent Korean. Just 19 per cent of
Japanese students who took part
in the survey favoured German as
a second language.

Chinese is big in Japan

Alphe workshop moves into Asia
THE FIRST Alphe Asia work-
shop took place in Phuket,
Thailand, in October last year, and
received high praise from those
who attended. Agents from 13
countries met with universities,
colleges, high schools or language
teaching institutions from 10 dif-
ferent countries, and participants
reported busy schedules during
the two-day event.

The workshop was on a simi-
lar scale to last year’s Alphe USA
workshop in Las Vegas (see Lan-
guage Travel Magazine, July
2001, page 6). “[The London
workshops] are very easy going
and Alphe Asia is similar,” com-
mented Izzet Aslantatar of
Alternatif Education Counselling
Service in Turkey. “I have made
some good contacts and it has
been worthwhile to attend.”

Agents, many of whom came
from nearby Asian countries,

were pleased with the range of in-
stitutions represented. “I have had
a full schedule over the past two
days, it’s been wonderful,” said
Sophia Liu of Sino-American
Education Services in Taiwan.
Thitiya Chantraviroj, of Elite In-
ternational in Thailand, added,

“The Alphe workshop has been
good [for our agency] because we
have met institutions from a wide
range of countries.”

Representatives from some of
the 21 education institutions who
attended were equally compli-
mentary of the event. Honour

Open Doors
results revealed

The first Alphe Asia workshop was praised by agents and educators
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THE CHINESE government has
stepped up its drive to encourage
Chinese scholars to return to their
home country after their studies
abroad by introducing a number
of measures including better do-
mestic salaries, free movement in
and out of the country and the
chance to contribute to the devel-
opment of western China.

“The policy provides a more
convenient and attractive environ-
ment for scholars abroad to serve
their [country of origin],” said Liu
Baoying, a senior official with the
Ministry of Personnel. The min-
istries of personnel, education,
science & technology, public se-
curity and finance have been at the
forefront of the development of
the new provisions.

The government now prom-
ises to finance technological
introductions, scientific inspec-
tions and consultation services
launched by returned scholars,
says the newspaper, China Daily.
Those who return will have the
opportunity to register intermedi-
ary agencies with authorities to
introduce investment and projects
in China. The ministry of person-
nel also says it will help find jobs
and schools for the families of stu-
dents who return home after they
have completed their studies.

According to official statis-
tics, the number of Chinese
students returning home – gener-
ally estimated to be just one-third
of the total number of Chinese
who study abroad – has increased
in recent years. Since 1978,
400,000 Chinese are estimated to
have left China to travel or work
overseas, and so far, more than
130,000 of them are estimated to
have returned.

According to the most recent
Open Doors report released in the
USA, Chinese students repre-
sented the single largest overseas
student nationality in mainstream
US education in the 2000/2001
academic year, accounting for 11
per cent of the total number of in-
ternational students who attended
colleges and universities in the
country (see left).

American Education
Expo 2002

Date: 10-11 February
Venue: Dubai, UAE

Date: 13 February
Venue: Abu-Dhabi, UAE

Date: 14 February
Venue: Muscat, Oman

Date: 16-17 February
Venue: Kuwait City, Kuwait

Date: 20-21 February
Venue: Manama, Bahrain

Date: 22-24 February
Venue: Istanbul, Turkey

Date: 24-26 February
Venue: Seoul, Korea

Date: 27-28 February
Venue: Pusan, Korea

Contact: Max Visconti, ISN Inc, 1500
Market St, 12th Fl, East Tower
Philadelphia, PA, 19102, USA

Tel: +1 215 246 3432
Fax: +1 215 477 7378

Email: ISN4YOU@aol.com

Kub Educo 2002
Date: 14-19 February

Venues: Yugoslavia, Serbia,
Montenegro

Contact: Kub Travel Enterprises
Vasina 10, Belgrade, 11000
Yugoslavia

Tel: +381 116 34648
Fax: +381 116 33957

Email: maggie@kub.co.yu

Kosa International
Education Fair

Date: 23-24 February
Venue: Seoul, Korea

Contact: c/o Myong Dong Overseas
Study Centre, Jhun-Hyun
Park, Rm 302 Chungung Bldg
825-27 Yoksam-Dong
Kangnam-Ku
Seoul 135-080, Korea

Tel: +82 27547777
Fax: +82 25561109

Email: mdostudy@chollian.net

Language & Study
Abroad Fair

Date: 27 February - 2 March
Venue: Busan, Korea

Contact: Euro Arts, Christina Kim
1207 Sungji Heights 2
642-16 Yuksam-dong
Kangnam-ku,
Seoul 135-910, Korea

Tel: +82 25392952
Fax: +82 25392305

Email: eurofestival@hananet.net

Salão Do Estudante
Date: 28 February

Venue: Ribeirão Preto, Brazil
Date: 2-3 March

Venue: São Paulo, Brazil
Date: 5 March

Venue: Curitiba, Brazil
Date: 7 March

Venue: Salvador, Brazil
Date: 9-10 March

Venue: Rio de Janeiro, Brazil
Date: 12-13 March

Venue: Belo Horizonte, Brazil
Contact: BMI Nexus Media, Spencer

Hawkes, 449-451 High Road
London, NW10 2JJ, UK

Tel: +44 208 451 6556
Fax: +44 208 451 6565

Email: spencer.hawkes@virgin.net

Vieca International
Education Fair

Date: 16-17 March
Venue: Hanoi, Vietnam

Date: 19-20 March
Venue: Ho Chi Minh, Vietnam

Contact: Vieca, 30 Ta Quang Buu,
Hanoi, Vietnam

Tel: +86 482 23675
Fax: +86 482 23699

Email: vieca@fpt.vn

Tieca International
Education Fair

Date: 23-24 March

Calendar

Venue: Bangkok, Thailand
Contact: Tieca, Saijai Srijayanta

503/30 KSL Tower 18th
Floor, Sri-Ayudthaya Road,
Phayathai, Rajthavee,
Bangkok, 10400, Thailand

Tel: +662 642 6114
Fax: +662 642 6115

Email: admin@tieca.com

Tosa International
Education Fair

Date: 30-31 March
Venue: Taipei, Taiwan

Date: 2 April
Venue: Taichung, Taiwan

Date: 3 April
Venue: Kaohsiung, Taiwan

Contact: Albert Lee, Tosa, Room 1122,
No.15 Fu-hsing North Rd,
Taipei, ROC 105, Taiwan

Tel: +886 277 39330
Fax: +886 277 39481

Email: ablee@tpts6.seed.net.tw

International
Educational Fair

Date: 2 April
Venue: Pusan, Korea

Contact: Mansuk Bae, KAMC,
422-30 Jangjeon, 3 - Dong,
Keumjeong-Ku
Pusan, 609-840, Korea

Tel: +82 51517 7340
Fax: +82 51517 7341

Email: kamc@thrunet.com

American Education
Expo 2002

Date: 3 April
Venue: Monterrey, Mexico

Date: 5 April
Venue: Guadalajara, Mexico

Date: 6-7 April
Venue: Mexico City, Mexico

Date: 9 April
Venue: Belo Horizonte, Brazil

Date: 12-13 April
Venue: Sao Paulo, Brazil

Date: 14 April
Venue: Buenos Aires, Argentina

Contact: ISN Inc (as above)

Expolingua Madrid
Date: 11-14 April

Venue: Madrid, Spain
Contact: Brenda Groot-Wesseldijk

Expolingua Madrid, Guzmán
el Bueno,99-1° izda, Madrid
E-28015, Spain

Tel: +34 915 431702
Fax: +34 915 432519

Email: info@expolingua.es

The Alphe USA
Workshop

Date: 15-17 April
Venue: Las Vegas, USA

Contact: Matthew Northover
Hothouse Media Ltd
11-15 Emerald Street
London, WC1N 3QL, UK

Tel: +44 20 7440 4027
Fax: +44 20 7440 4033

Email: matthew@hothousemedia.com

Saló de l'Ensenyament
Date: 18-21 April

Venue: Barcelona, Spain
Contact: Roser Soley

Fira de Barcelona, Avda.
Reina Maria Cristina s/n
Barcelona, 08004, Spain

Tel: +34 932 332 324
Fax: +34 932 332 648

Email: ensenyament@firabcn.es

ExpoBelta
Date: 19-20 April

Venue Belo Horizonte, Brazil
Date: 27-28 April

Venue: Sao Paulo, Brazil
Contact: Belta, Avenida Vieira de

Carvalho 115, sala 72
Sao Paulo, 01210, Brazil

Tel: +55 113 225 0744
Fax: +55 113 225 0744

Email: info@belta.org.br

ATTENDANCE at last year’s
Alphe UK workshop for the As-
sociation of British Language
Schools (ABLS) in the UK high-
lighted the fact that language
travel agents like to work with
ABLS members because they are
often smaller, owner-run schools,
reported Judith Godfrey, Chair-
person of ABLS.

As a result, and following dis-
cussions at its annual general
meeting, the association’s plans
for 2002 include a possible
mailshot to agents to promote the
advantages of working with
ABLS members, as well as repre-
sentation at the Alphe workshop
and other events.

“Our member schools are
more flexible than bigger schools
ever could be,” claimed Godfrey.
ABLS was originally set up to
offer an affordable accreditation
service for all types of providers,
including home tuition services
and seasonal centres, which is
why it has attracted many indi-
vidually-operated institutions.

ABLS marketing its
difference

Efforts increase to woo
Chinese students back

Schram de Jong, of multinational
school Shane Global Village, trav-
elled from London in the UK to
attend the workshop. “It was quite
a long way to travel but it’s a nice
location and a relaxed environ-
ment. [The workshop] is nice and
small so you can chat to every-
body and market your product,”
she said. Wu Jian, representing
the Geneva Business Institute in
Switzerland, added, “I have [met]
many new agents.”

Matthew Northover, Organ-
iser of the workshop, said the mix
of Thai hospitality and stunning
surroundings helped the event run
smoothly. He added, “We are
looking forward to a larger Asian
workshop in Thailand next year.”

For more pictures and feedback
from participants about Alphe
Asia 2001, please visit
www.hothousemedia.com


