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English language schools

Ireland

United Kingdom

i‘t

New Zealand
South Africa

Canada
Poland
Bosnia
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www.quality-english.com

c
Ke)
F=]
c
3
b
nel
c
«
(0]
2
>
|9
(]
(%]
©
=}
9
=
ael
=
(e]
s}
e
c
Q
£
o=
£
S
(o]
(V)
«
[ J

® a strong partnership with the decision-makers

@ a fast and flexible response
Become a QE agent
agents@quality-english.com

Agents can be sure of
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Acpet 40%

EA 53%

Capls 53%

CLC 26%

FLE 20%

IEAI 13%

Asils 53%

ABLS 53%
English UK 86%
Accet 66%

CEA 33%

UCIEP 13%

lalc 80%

() Quality English 73%

Souffle 53%
British Council 93%

L'Office 13%
Unosel 33%
MEI~Relsa 93%
Italian in Italy 40%
Feltom 80%
Educ. NZ 26%
English NZ 46%
Aeple 20%
Fedele 60%
AAIEP 66%
Tandem 40%
Eaquals 66%

Percentage of agents who recognised
each of the following organisations
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feedback

France Feedback

This year’s Feedback survey on
France showed greater interest
among students for short-term

French language courses geared

towards those learning the language

for pleasure only. Significant changes
among the top nationalities were

also in evidence.

France feedback at a glance

Total number of students: female 85, male 40 125

Average age in years: 30.4

Average length of programme in weeks: 8.5

Average number of students in class: 9

Average number of hours of language tuition per week: 20

% of students who found their course through an agent: 24

% of students who booked through an agent or adviser: 34

% of students who had been on another lang. programme: 37

% of students who would recommend their school: 95

Student nationality

A number of nationality
trends stand out in this
year's Feedback survey
of France, notably the
continued decline of
students from Asia in
French classrooms. This
is a trend that was picked
up in last year's survey,
when the proportion

of Asian students
decreased by 13
percentage points, from
31 per cent to 18 per
cent (see Language Travel
Magazine, June 2005,
pages 16-17). According
to our survey results
this year, this decline
has continued — Asians
now make up just 13

per cent of respondents.
Another observation that
deserves comment is
the almost total absence

of Italian students this
year, despite the fact that
they made up the largest
single nationality (13 per
cent of respondents) last
year. Reasons for such
changes in the nationality
mix are difficult to pin
down but comments
from schools in our recent
Market Report on France
indicate that enrolments
from some nationalities
have been negatively
affected by media
scenes of French student
demonstrations, as well
as a more general trend
away from learning French
in France (see Language
Travel Magazine, August
2006, page 27).

Student motivation
The average length
of stay for students

in our survey was 8.5
weeks this year — a large
decrease compared with
the 175 weeks recorded
last year. This trend is
perhaps a reflection on
the declining numbers
of Asian students. This
year, just 10 per cent of
students indicated that
they were intending to go
on to further studies in
France after completing
their course, compared
with 26 per cent last
year. In contrast, the
percentage of students
learning French for
pleasure increased from
21 per cent previously to
a high 39 per cent.

Student enrolment
Agent use among
students learning French
in France is relatively

nce

Your passport to

MONTPELLIER ESPACE LANGUES
+33 (0)4 67 92 44 78

SILC

SEJOURS INTERNATIONAUX

P> Summer camps / 7-18 years
P> Programmes for school groups

P> Immersion Programmes
with or without tuition

P> High school Programmes

P> Language Courses
Students, Adults, Professionals

p> Work Experience

Your passport to England
P> Holiday centre in Margate -

11-18 years

LINGUISTIQUES & CULTURELS

Learn French in the South of France
in the heart of Montpellier

French courses all year round, all levels

general French, DELF DALF preparation courses, courses for teachers, pre-
organised groups programmes, courses for professionals. International
summer programmes, organisation of linguistic stays.
Total immersion : live and study at your teacher’s home.

Experienced qualified teachers, high levels of personal care, friendly
and studious atmosphere, variety of accommodations, attractive
excursions and cultural / social activities.

Au pair programme, jobs for students, internships.
Study in a French high school for one or two semesters.

espacela@club-internet.fr
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www. espace-langues.com

The
PERFECT place
to Leamn

Chinese!
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International House
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Individual instruction
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Italian Courses in Rome
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Contact:
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low compared to other
markets, with just 24
per cent of respondents
indicating that they

had found out about
their course through an
agent, compared to 41
per cent of respondents
studying in Germany, for
example (see Language
Travel Magazine, October
2006, pages 16-17).
Agent usage among our
US respondents, the
most dominant single
nationality this year, was
particularly low overall
with just 20 per cent

of US students saying
that they had booked
their course through an
agency, compared with
83 per cent of Swiss
students and 50 per cent
of Japanese students.

Standard of the schools
With an average class
size of just nine and 37
individual nationalities
surveyed overall, a
majority of 54 students
agreed that there

were neither too many
students in their class
nor too many students
of their own or another
nationality. Those who
thought there were too
many students of their
own nationality were
Swiss, German and
Spanish. Overall, 95 per
cent of students said that
they would recommend
their school to others,
2.5 per cent said that
they would not and 2.5
per cent did not reply.

Living in France

Only four per cent of
students found it very
easy to practise their
French with local people,
although a further 54

per cent said that it was
quite easy. When it came
to the cost of living, 46
per cent of students
found France to be more
expensive than their
home countries, while 20
per cent thought it was
cheaper than at home
and 32 per cent thought
it was the same.

Top nationalities

3. Swiss 10%
3. Spanish 10%
5. Japanese 6%
6. British 5%

0V
DY
1.US - 7. Russian 4%
ﬂ ﬂ (9/ 8. Colombian 3%
/E,{_) 8. Korean 3%
2. German 8. Mexican 3%

How did you find your programme?

1. | found it on the
Internet

/-f‘ (’/ 3. It was recommended by an agent
4\0) /0 24%

2. Recommended by 4. saw it advertised 7%
a friend/relative 5. No reply 6%

Respondents by world region of origin

0000000000 W Europe 47%
.OOOOOOOOO North America 14%
@OOOOOOOOO Asia 13%
‘OQQOQOQOQ C & L America 11%
O©OO000O0O0OO C & E Europe 6%
COOO0OOOOOO Middle East 3%
OOOOOOOOOO Australasia 3%
OCOOO00OOOOO Africa 2%
0000000000 Unknown 1%
Q@ OOOOOOOOO  coll study in France 10%
...OOOOOOO For work 37%
.DOOOOOOQO College study at home 13%
...QOQOOOQ Pleasure only 39%
OCOO00O0OOOOO No reply 1%

Thank you to the following schools for participating in our survey:

In my class there are...

.‘)OOOOOOOO Too many students 17%
‘) O O O O O O O O O Too many of my language 7%
. O O Q O O O O O OToo many /other countries 14%

.....OOOOO None of these 54%
Q@OOOOOOOOO Unknown 8%
' I I I I)Oeeee Host family 45%
Q@OOOOOOOOO Residential/single 8%
OO00O0OOOOOO) Residential/dormitory 1%
Q0000 OO0 Other 45%
OOO0O0OO0OOOO Unknown 1%

Standard of the teaching

000000 O OO Excellent 55%
[ 1 1 ] NOGeelee Good 34%
DOOQOOOQOO Satisfactory 4%
OOOOOOOOOO Unsatisfactory 1%
©OO000OOOOO Unknown 6%

Standard of your academic programme

...OOOOOOO Excellent 35%
000000 OO0 Good 44%
.QOQOOOOOO Satisfactory 10%
O©COOO000000O Poor 4%

Unsatisfactory 1%

Unknown 6%

O©OOO0O000OO

Standard of your social programme

| 1 ]OI0I00]0I0]0]e) Excellent 19%
00000000000 Good 44%
.‘)OQOOOOOO Satisfactory 16%
O©COO000OOOOO Poor 5%
OQOQOOOOQO Unsatisfactory 3%

QOOOOOOOOO

Standard of your accommodation

Unknown 13%

C I I IDIG]OI0]ee]e Excellent 33%
Q0O OOOOOOO Good 27%
.‘)OQOOOOQQ Satisfactory 18%
O©COO00O00OOOO Poor 4%
OOOOOOOOOQ Unsatisfactory 2%
Q@O OOOOOOOO Unknown 16%
educational adviser?

| 1 1 1 )Geelele]e Yes 34%
00000860 OO No 59%
Q©OOOO0O0O00O0 Unknown 7%
where you wanted to study?

Country

0000000000 Yes 87%
Q@OOOOOOOOO No 12%
OCOO00O0OOOOO Unknown 1%
City/town

0000000000 Yes 52%
Q000000000 No 46%
OCOO000OOOOO Unknown 2%
School

Q0000 OOOOO0O Yes 34%
00000000 OO No 62%
O©COO000OOOOO Unknown 4%

Académie de Langues France Méditerranée, Perpignan; Alliance Francaise, Marseille; BLS Ecole de Francais, Bordeaux; Cavilam, Vichy; IULCF, Ecole
de Francais d’Aquitaine, Bordeaux; Ecole de Langue Francaise Pour Etrangers, Paris; Ecole Suisse Internationale, Paris; Eurocentres, Amboise;
Eurocentres, La Rochelle; Institut Catholique de Toulouse, Toulouse; Institute de Frangais Langue Etrangere, Collonges-sous-Saleve; Institute de
Touraine, Tours; Institut Francais de Chambéry, Chambéry; International House, Nice; IS Aix en Provence, Aix en Provence; Langue Onze, Toulouse;
Odyssea, Institut Européen de Francais, Montpellier; Universite dAvignon CUEFA, Avignon; Universite de Poitiers, Poitiers; Carel, Royan.
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