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Financial crisis fallout on

study abroad

hort-haul and alternative study destinations may benefit
S from the current global financial crisis, according to agencies

around the world, who report that some of their clients may
reconsider their study destination based on affordability, or sit out
the current global financial crisis and postpone their study abroad
plans, while others are more upbeat about possible outcomes.

“It is absolutely obvious that people become less confident in
[this] economic situation, and the world news adds even more
uncertainty... which may result in the decision
to wait or postpone plans to study abroad,” said
Svetlana Busigina of Britannix agency in Russia.
She added that she expected more of her educa-
tion partners to start offering discounts on prices,
“and we hope it will help to attract students”.

Busigina pointed to the Czech Republic as a
likely alternative study destination for Russians,
due to its proximity to Russia, and explained that
the decision by the airline BMI to cancel its flights
from Ekaterinburg to London had further exacer-
bated problems. “Now students have to choose
other airlines via Moscow, Budapest or Helsinki,
which are less convenient and more expensive.”

In Indonesia, Gunawati Tiotama of Global
Total said his clients might be more tempted to choose to study in
Singapore and Malaysia. And he acknowledged that many parents
would be re-evaluating their investment in their children’s educa-
tion. “For those parents who realise the importance of education,
they will still send their children to study abroad,” he added.

In India, where the rupee fell to a record low against the dollar
in October, an online news source reported that many students

hoping to fund their own studies abroad using bank loans may now
wait before embarking on their plans. “This is a lean time,” said Soni
Khanna, PR Manager of The Chopras agency. “Most of the children
who apply these days are from middle class families who've got
good grades and hope to get loans from banks. But now, with inter-
est rates being what they are, it has become more difficult.”

Renato Silveira of 2001 Travel in Brazil also said his clients were
waiting to see what would happen before organising courses, while
Mihal Timofte of [EC agency in
Romania noted that although
there may be a decline in de-
mand for some programmes
among his clientele, others
— such as university placement
or work and study programmes
— might actually increase in the
current climate.

“We are in the euro zone,
the currency least hit so far, so
our destinations’ costs can stay
flat or may become less expen-
sive,” he said. )

Three new members for lalc

THE INTERNATIONAL Association of Language Centres (lalc) has
three new members, although it has lost two (Latin Immersion in
South America and International Study Centre in Ireland).

The new recruits are ILI in Northampton, MA in the USA; Lin-
guatime in Sliema, Malta and Accent International in East Budleigh,
UK. At Linguatime, Director, Albert Muscat, said he was thrilled to
be joining the quality club. “Getting accredited is all about trust,”
he said. “Trust is a very important commodity and one that is very
difficult to value.” He added that the accreditation process had also
given him better guidelines by which to run his business. °

Japan wants to woo international students

MUCH LIKE the Prime Minis- hubs for the programme, where

“We aim to accept 300,000 As part of this interna-

ter’s Initiative in the UK, Japan
has announced a target it wants
to reach in terms of international
student recruitment. By 2020, it
hopes to attract 300,000 inter-
national students to study in
Japan, up from the 119,000 cur-
rently studying in the country.
To achieve this aim, 30

students can earn degrees by
studying only in English. Ac-
commodation will be offered
by universities for those in the
country for less than a year,
September admissions dates will
be reviewed and implemented
and visa procedures will be
overhauled, with work rights for

students from abroad by around
2020 to make Japan a nation
more open to the world, and
to develop a global strategy to
expand the flow of people, ma-
terials, money and information
between Japan (and Asia) and
the world,” said a statement re-
leased by six relevant ministries,

tionalisation plan, unveiled by
Prime Minister Yasuo Fukuda,
some focus will also be given
to Japanese studying abroad.
However, according to Ryuki
Hayashi of Jaos, efforts made by
the agency association to secure
government funding to back this
pledge have not been met with

universities will be selected as graduating students likely.

JANUARY Expolangues
Date: January 14-17 Date: February 1-3
FEBRUARY Venue: Paris, France Venue: Dubai
expolangues@letudiant.fr info@icef.com
MARCH www.expolangues.fr www.icef.com
APRIL

Fitur 2009

Date: January 28 - February 1
Venue: Madrid, Spain
fitur@ifema.es
wwwfitur.ifema.es

Date: February 2-3

anna.kolesnikova@

Calendar

The ICEF Middle East Workshop

Central Asia Education Expo 2009
Venue: Almaty, Kazakhstan

globalstudygroup.com

earlier in 2008. success to date. )

Languages Canada Conference
Date: February 8-10

Venue: Calgary, Canada
conference@languagescanada.ca
www.languagescanada.ca

The Alphe Asia Workshop
Date: February 25-27
Venue: Bangkok, Thailand
jane@hothousemedia.com
www.hothousemedia.com

Kub Educo 2009

Date: February 20-21
Venue: Belgrade, Serbia
Imaggie@kub.co.yu
www.kub.co.yu/educo.htm

The ICEF Japan Workshop
Date: March 3-5

Venue: Tokyo, Japan
info@icef.com

Web: www.icef.com
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Plimsoll Report assesses UK big guns

A FINANCIAL analysis of
company accounts filed by 179
UK language school companies
reveals an interesting insight into
commercial strength and market
share within the British market.
The report suggests total market
size is declining, while some
operators are taking over the
market share of others and post-
ing good growth figures.
Although the Plimsoll Port-
folio Analysis does not include
all companies within the sector
— because many are reported to
have filed small or modified ac-
counts, and therefore are not in-
cluded in rankings — the results
are an indication of scale and

performance and provide an
update to the McCallen reports
that gauge the top 10 players by
turnover and profit.

An average sales growth
recorded across the board was
10 per cent although the report
points out that almost one in
three companies recorded a fall
in sales, at an average of —28 per
cent. Of the two-thirds that post-
ed growth, the average growth
was 16 per cent. Total market
size was estimated to have de-
creased by 12.9 per cent, based
on the sample of 179.

Meanwhile, the top 10
companies by market share are
listed as: BPP Holdings; Nord

Russia - China language link up

RUSSIA AND China plan to open language centres in each other’s
countries promoting their national languages, following an intergov-
ernmental mission held between the two countries in October.
Russia’s Deputy Prime Minister, Alexander Zhukov, said that
Russia “backs the opening of Confucius centres in Russia”, which
promote the Mandarin language and Chinese culture, but according
to a Russian news source, there is some stalling over whether staff
of the equivalent Russian language centres in China would be af-

forded diplomatic status.

Nevertheless, Zhukov said the Russian government’s plans pro-
vide for the establishment of such language centres in China. ®

Alphe Russia grows in size

THE LATEST Alphe conference in St Petersburg, Russia, was the
biggest yet, with 120 agents and 65 educators doing business in the
cold but productive Russian climate.

Alphe Manager, Jane Gilham, said that a greater diversity of
agent nationalities attended this year, and the feedback from del-
egates was outstanding. One such satisfied delegate was Mujen
Gurkan, from Poseidon Work and Study in Turkey. “We were able
to meet everyone we wanted to as it was not too large,” she said.
“We found the 30-minute appointments to be perfect and the hotel

was fantastic!”

Natalia Kudryavtseva, from Study Flight Education in Russia,

commended the conducive
business environment. “The
workshop is absolutely differ-
ent,” she said. “It's not a leisure
time for agents and educators,
but people feel more relaxed.”
And Elisabetta di Gion, from the
European School of Economics
in Italy, said simply, “This is the
best fair for agent quality.”  ®

The BMI Agents Workshop Brazil
Date: March 4-5

British Boarding Schools
Workshop

|

Date: March 25-27

Work Experience Travel Market

Anglia Education PLC; OISE
Ltd; Embassy Educational Serv-
ices; EF Language Schools; Bell
Educational Trust; The Language
School Co Ltd (formerly trading
as Harven School of English and
now owned by OISE); Japan
Centre Group; St Giles Schools
of Languages and Aspect Inter-
national Language Academies.
Excluding the first two
operators, which have a wider
remit than only language train-
ing, the next three biggest play-
ers in terms of sales are OISE
(UK£32.8 million); Embassy
Educational Services (UK£25.7
million) and EF Language
Schools (UKL 17.6 million).

Two brands expand
BELL and Inter-
national House
(IH) both have
new language
teaching centres.

International House Cape Town

is opening in South Africa in

January, headed up by Gavin

Eyre, who previously worked

for LAL Cape Town.

And in September, IH
Toronto moved into Calgary,
with the purchase of Focus
International Language Training
Centre. Now operating as [H
Calgary, previous school owner
Lona Morishita has stayed on as
Director, along with many staff.

Meanwhile,

@ the Bell Educa-
tional Trust has

b " expanded its

e operation into

Romania, open-
ing a new Bell Centre in Bu-
charest. Bell is partnering with

Euro Training to run language

courses, particularly corporate

training, in the city.

Jo  Taskin,  Partnership
Scheme Manager for Bell, said,
“There is great potential to de-
velop English language training
for the corporate sector, espe-
cially for new members of the
European community. This is a
great opportunity for us.” ®

Turkey

International Education Fairs of

Venue: Sao Paulo, Brazil
ross@bmimedia.net
www.bmimedia.net

FPP Edu-Media Expo Brazil

Roadshow
Date: March 10-22
Venue: various, Brazil

j.-ronchetti@fppmediacorp.com

www.fppmedia.com

Date: March 16-18

Venue: Birmingham, UK
Suzanne@britishboarding
schools.co.uk
www.britishboardingschools.co.uk

The Alphe Latin America
Workshop

Date: March 18-20

Venue: Sao Paulo, Brazil
jane@hothousemedia.com
www.hothousemedia.com

Venue: Vienna, Austria
mailbox@wetm-iac.org
www.wetm-iac.org

Aula - Educ. Opportunities

Exhibition

Date: March 25-29
Venue: Madrid, Spain
fitur@ifema.es
www.aula.ifema.es

Date: March 26 - April 4

Venue: Cyprus, Istanbul, Adana,

Ankara, lzmir - Turkey
info@ieft.net
www.ieft.net

The ICEF Moscow Workshop
Date: March 27-29

Venue: Moscow, Russia
s.haertling@icef.com
www.icef.com

news

Assessing companies by pre-
tax profit, the report notes that
only a handful of companies
have been able to improve their
pre-tax profit margin in the last
10 years. “Most have suffered at
least one year of loss making or
a few years of declining profits,”
it states, detailing that the aver-
age pre-tax profit margin in this
industry is 4.4 per cent.

One quarter of the compa-
nies assessed in the latest Plim-
soll analysis were reported to
have recorded a pre-tax loss in
their latest accounts. Disregard-
ing this quartile, the industry
average pre-tax profit moves to
6.1 per cent. ®

1xUS$ =currency*
Argentinean  Pesos 3.368
Australian Dollar 1.548
Brazilian Real 2.162
British Pound 0.624
Bulgarian Leva 1.530
Canadian Dollar 1.261
Chilean Pesos 677.09
Chinese (PR) Yuan RMB 6.842
Czech Koruny 18.89
Danish Kroner 5.830
Egyptian Pound 5.584
EU Euro 0.782
Hong Kong Dollar 7.753
Hungarian Forint 200.84
Icelandic Kronur 120.20
Indonesian Rupiah 10,605.57
Israeli New Shekels 3.749
Japanese Yen 97.295
Malaysian Ringgit 3.580
Mexican Peso 12.952
New Zealand Dollar 1.739
Norwegian Kroner 6.721
Pakistan Rupees  81.612
Polish Zloty 2.841
Russian Rubles 27.032
Singaporean  Dollar 1.497
Slovakian Koruny 23.851
South African Rand 10.174
South Korean Won 1,427.0
Swedish Kronor 7.744
Swiss Franc 1.145
Taiwanese NT Dollar 33.241
Thai Baht 34.890
Turkish New Lira  1.510
Venezuelan Bol. Fuertes 2.147
*Rates are subject to change and should be used as
indications only. 29/10/08.

ExpoBelta

Date: March 25-31
Venue: various, Brazil
tsetuguti@belta.org.br
www.expobelta.org.br

Inter. Educational Forum 2009
Date: April 5-8

Venue: Almaty, Aktau, Astana

- Kazakhstan

event@intellect.kz
www.intellect.kz
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