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The professional choice

Choose a set of Alphes and meet language schools, high schools, universities, 
colleges and work experience programmes from around the world.

or call Jessica Mathieu on +44 (0)20 7440 4021 - jessica@hothousemedia.com

Make your plans now and apply online www.hothousemedia.com/alphe

FREE AGENT

ACCOMMODATION 
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Every Alphe has a mix of educators from around the globe - you can expect to 
meet educators from around 20 countries at every event. 

Alphe has a reputation - quality agents and great educators.

Join the thousands of agents who are Alphe fans. 

“For me, [Alphe organises] the best workshops. I’ve been coming 
every year. You look after the agents; the hotel is really nice; 
everything is well organised - it’s excellent! My favourite.”

Inma Sánchez, Choices, Spain
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http://www.hothousemedia.com/alphe/indexb.htm
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Italian
14.4% 10.7% 9.9%

Spanish
7.9%

Swiss 
6.3%

Chinese
4.5%

French
4.3%

Russian 
4.1%

Brazilian
3.6%

Turkish 
3.2%

W. Europe
• The nationality profi le 
across UK language schools 
has changed, compared 
with the results of our 
2004 survey (see LTM June 
2005, page 44). Italians 
are far more important in 
this survey in number-one 
position, up from fourth 
place, while Japanese were 
relegated to third position. 
Koreans stayed in second 
place and Chinese were 
also less important - now in 
sixth position only. 

• This survey represented a 
larger canvass group than in 

our previous survey but the 
overall average length of 
stay remained unchanged 
at 8 weeks. Prices were 
almost identical for 
accommodation too, while 
tuition costs had dropped 
slightly in this survey. 

• Agency-led student 
recruitment accounted 
for 61% of all student 
enrolments in 2005, which 
is in fact a rise on the 48% 
fi gure recorded last year.

• A wider overall age range 
of students was recorded.

Asia

Top nationalities in the UK by student weeks, 2005 Observations

statusstatus

Thank you to the following institutions for taking part in our Status survey: 

Accent Languages, St Peter Port, Guernsey; Aspect College, Oxford; Avalon School of English Ltd, London; Bath Spa University, Bath;
Bell International, Cambridge; The Bury Language School, Bury St Edmunds; Colchester Institute, Colchester; EAC Language Centres
(UK) Ltd, various; Ealing, Hammersmith and West London College, London; Embassy CES, various; Education aBc, Oxford; Exsportise,
West Sussex; The English Language Centre, Bristol; Eurocentres, various; The Exeter Academy, Exeter; Foyle Language School, Derry, NI; 
Geos English Academy, Brighton & Hove; Hampstead School of English, London; Harrogate Tutorial College, Harrogate; Heart of England
Language School, Leamington Spa; International Centre for English Language Studies, Oxford Brookes University, Oxford; International
House, Torquay; Internexus, Regents College, London; Langbourne College, Bournemouth; Languages (Out There!), London; Manchester
Academy of English, Manchester; SGLC (Hastings), St Leonards-on-Sea; St Giles International, various; St Peter School of English, Canter-
bury; Shane Global, London; Skola - English in London, London; Taunton International Study Centre, Taunton; The Terrace English Tuition, 
London; The Language Centre, University of the Arts, London; University of Edinburgh Institute for Applied Language Studies.

Status Survey statistics are based on fi gures supplied by a selection of individual schools. Not all 
survey respondents answered every question in the survey. Figures are, in some cases, rounded 
up or down to the nearest whole. All information is treated with the strictest confi dence.

Next month:

Australia

Status: UK 2005
The Status survey is a venture by Language Travel Magazine that aims to gather specifi c market 
data about all of the main language teaching markets in the world. Through our initiative, it is now 
possible to compare world market statistics.

If you would like to see the complete breakdown of data, including marketing spend per region and marketing budget analysis, and you are an 
agent (or a school that has completed or intends to complete the Status survey), please send us an email containing “Status survey web address” 
in the subject heading. We will then forward the web address to you.
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Examples of seasonal student intake in the UK by nationality and quarter
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16-18

19%

19-24

25%

25-30

14%

31-50

11%

51+

2.5%

Student numbers by age range

Means of recruiting students in 
the UK, 2005

Agents 61%
Other means 

22%

20 75

Overall average

29

Intensity of study 
(hours studied per week)

15 23

Overall average

18.2

Intensity of study (hours studied 
per week)

Key points

• No. of participating organisations in the UK survey: 35

• Total no. of students at the organisations in 2005: 57,659 

• Total no. of student weeks in 2005, estimated: 461,272

• Overall average length of stay in weeks: 8

• Average cost of a one-month course, excluding accommodation: UK£764 (US$1,364)

• Average cost of residential accommodation per week: UK£138 (US$246)

• Average cost of host family accommodation per week: UK£121 (US$216)

• Average commission paid on a language course: 20 per cent (from 10 to 30)

• Two institutions paid commission on accommodation (of 15 or 20 per cent)

*For currency conversion rate, see page 7.

Key points

19%13%

Local 
bookings 5%

5.5%

S. America

C.&E. Europe
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Internet 12%



kaplanenglish.com

*Test names are registered trademarks of their respective owners.

Download the 
2006 brochure today at 

kaplanenglish.com!

Study English in London 
• English Language Programmes• IELTS, Cambridge and TOEFL* Preparation

Kaplan is proud to be the educational
subsidiary of The Washington Post Companyand a sister division of Newsweek.*Test names are registered trademarks of their respective owners.

Study English in the heart of London!

K A P L A N  E N G L I S H  P R O G R A M S  
N O W  I N  S A N  F R A N C I S CO

Apply now for summer 2006!

Classes begin May 22! 

berkeley  |  boston  |  chicago  

highline community college  |  irvine valley college  

london  |  los angeles  |  merrimack college

miami  |  new york city  |  sacramento  |  san francisco  

seattle  |  vancouver  |  washington, dc

English Language 
Programmes :

✓  General Intensive English

✓  General English

✓  School Year Programmes

✓  IELTS

✓  Cambridge exams

✓   TOEFL* iBT 
Preparation

✓  and more! 

The Kaplan  London Centre

http://www.hothousemedia.com/ltm/ltmbackissues/june06web/kaplan.htm


>  UK

>  Ireland

>  USA

>  Canada

>  Australia

>  New Zealand

>  Malta

>  South Africa

www.aspectworld.com

> 24 international schools and colleges in popular destinations

> Carefully chosen accommodation in homestay, apartment or residence

> Excellent nationality mix at all of our locations

> Qualified, caring and enthusiastic staff

> 24-hour student support

> Friendly, multilingual booking teams to help and advise our partners

> Courses from 2 to 52 weeks with start dates every week

English courses from beginner to advanced level

Aspect, the name you can trust
for more smiles this summer

Aspect UK/Ireland

Tel: +44 20 8727 3550
Email: info@aspectworld.com

Aspect USA 

Tel: +1 805 564 8330
Email: usa@aspectworld.com

Aspect Canada

Tel: + 1 604 484 2010
Email: canada@aspectworld.com

Aspect Australia

Tel: +612 9283 8055
Email: australia@aspectworld.com

Aspect New Zealand

Tel: +64 3 379 5452
Email: newzealand@aspectworld.com

Contact us today for more information about our accredited schools and colleges:

http://www.hothousemedia.com/ltm/ltmbackissues/june06web/aspect.htm
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