EC Cape Town

75, Church Street
Cape Town

South Africa

EUROCENTRES

Eurocentres Cape Town
50 Long Street

Cape Town, 8001
South Africa

A

Good Hope Studies

11 Mariendahl Ave
Newlands, 7700

Cape Town, South Africa

(@ inlingua

inlingua Cape Town

101 Sovereign Quay

34 Somerset Road
Green Point, 8001

Cape Town, South Africa

T: +27 (0) 21 422 4111
E: capetown@ecenglish.com
W: www.ecenglish.com

T: +27 21 423 1833

F: +27 21 426 0166

E: cap-enquiries@eurocentres.com
W: www.eurocentres.co.za

T: +27 21 683 1399
F: +27 21 683 1566
E: mailbox@ghs.co.za
W: www.ghs.co.za

A stylish school in the city
centre. General English,
One-to-One, Exam Prepara-
tion and Academic Year.
Discounted long term prices.
30+ nationalities. Homestay
and residence options plus
lots of exciting activities and
excursions.

Eurocentres goes green

in Cape Town! Top quality
service, city centre location,
vibrant social outings,
hand-picked accommodation
options. Basic, Intensive,
Super-Intensive, Business and
Exam Preparation courses.

/nterlink

school of lsnguages

Interlink School of Languages
28 Queens Road

Sea Point, 8005

Cape Town

South Africa

Good Hope Studies has gained
an excellent reputation for giving
personal attention in a relaxed yet
challenging environment. Your
clients can choose between our
schools in the Southern Suburbs
and the City Centre.

IH Cape Town

1st Floor,

Cnr Church & Regent Street
Sea Point 8005

Cape Town, South Africa.

T: 427 21 4190494
F: +27 21 4190725
E: info@inlingua.co.za
W: www.inlingua.co.za

Member of inlingua
International -

340 centres worldwide.
Quality English training and
small classes.

Tailormade programmes for
business clients.

Learn English on Safari!

LAL Head Office
319 Main Road
Sea Point, 8005
Cape Town
South Africa

SHANEGLOBAL

LANGUAGE CENTRES

THE WORLD IN REACH

Shane Global Language Centres
- Cape Town

8th Floor

56 Shortmarket Street

Cape Town, South Africa

T. 427 21 439 9834
F: +27 21 434 3267
E: info@interlink.co.za
W: www.interlink.co.za

T: +27 21 433 0546
F: +27 86 628 6068
E: info@ihcapetown.com
W: www.ihcapetown.com

T: +27 21 439 7410

F: +27 21 439 1222

E: southafrica@lalschools.com
W: www.lalschools.com

T: +27 21 424 3188/9

F: +27 21 424 3190

E: capetown@shaneglobal.co.za
W: www.shaneglobal.co.za

QUALITY English courses in a
personalised and professional
environment.

Fantastic location, surrounded
by the mountains and ocean!
Accommodation, tours and
activities arranged.

o Setting standards

Newly-opened modern and

sophisticated, we are excel-
lently located in Sea Point.
All accommodation options
within walking distance.

IH Quality Assurances plus
a dynamic and experienced
management team.

e Ensuring professionalism and quality
e Promoting the growth of the ELT industry in South Africa

LAL South Africa offers a
variety of courses in Cape
Town and Durban;

All levels, campus residence,
teenage programmes and
great leisure activities.

General English, Business English
and Exam Prep. - small classes
and individual attention. Social
programme and homestay accom-
modation organised. Beautiful,
central and safe location.
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Good promotion
With so many posi-
tive factors in South
Africa’s favour at

the moment, it is an
advantageous time for
language schools to
engage in promotion.
Language Travel Maga-
zine therefore asked a
number of them about
their promotional
strategies for the com-
ing year.

While some, like
CT School of English,
plan to increase levels
of advertising and
direct marketing,
others are looking
primarily to enhance
their own provision.
At The International
English School (IES),
the intention is to
carry out more adver
tising through colleges
internationally, while
also undertaking more
staff training to cater
for exam needs and
high advanced level
provision, according
to the school's Tania
Copeland.

Destination mar-
keting is particularly
important for lesser
known locations. As
Sean Fitzhenry of Port
Elizabeth-based Bay
Language Institute
acknowledges, “Our
destination is difficult
to sell. Everybody
knows Cape Town and
the Kruger, but most
people have never
even heard of Port
Elizabeth." Hence, Bay
will be working closely
with local tourism
organisations.

2009 is a time
of change for South
Africa’s national as-
sociation, Eltasa, as it
will rebrand as EduSA,
to work within the
umbrella organisation
of the South African
Youth Travel Con-
federation (SAYTC).
“We hope to have
everything completed
by the end of 2009
when we expect all
members to be using
the new logos,” says
Secretary of Eltasa,
Meryl van der Merwe.

market report

Brightness In
outh Africa

South Africa is an affordable study destination whose star is rising, with more
students considering learning English in the country. JANE VERNON SMITH reports.

he picture emerging from South

Africa at the turn of the year was

that language schools generally
prospered in 2008. A number of factors
have contributed to this positive trend. While
schools’ own efforts have undoubtedly
played a part, as Craig Leith, Principal of
Cape Town-based Good Hope Studies,
acknowledges, the upturn is also a result of
South Africa becoming better known as an
EFL destination, according to Jane Diesel,

Director at Inlingua Language Training Centre

ionalities in South Africa, 2007
1. German 16. 6/o|

‘,_ Swiss 14.3%

in the same city.

This in turn, she points out, has been Other 23.6%——

helped by the presence of the national

. . . . ]
association, Eltasa, at a number of fairs. The 10. Russian 2.3 %|—|

9. Italian 3.7%'_

8. Angolan 4.2%',_

country’s low cost of living is also significant, 3. Saudi Arabian

89%

as Tatiana Cavarsam of LAL highlights, along
7. Brazilian 5.9%}

6. Korean 6.6%;

with a favourable exchange rate and exposure
for the forthcoming 2010 football World

Source: LTM Status Survey

“ Chinese 7%|
Turkish 6.9%

Cup. Thus, while many markets have already
begun to feel the cold wind of economic downturn, the South African
language travel sector remains buoyant, with student numbers up by
20 per cent and more at a number of established schools.
Traditionally recruiting a large number of students from Germany
and Switzerland (see pie chart), these nationalities continued to
feature strongly in 2008. At The International English School (IES) in
Somerset West, the number of Swiss students increased, as they
showed growing interest in examination programmes. At International
House Cape Town, Managing Director, Gavin Eyre, has observed an
increase in Brazilian, Spanish, Russian and Turkish students over the
last year.
[by] about 10 per cent,”
For LAL, the best increase has been a 285 per cent surge from
the Middle East. “The Saudi Arabian market is growing once again,”
comments Cavarsam, “due to the forthcoming soccer World Cup and

“Brazilian bookings are up by about 15 per cent [and] the rest
he notes.

the competitive price of our long stay programmes, as well as the
Meanwhile, at Wits Language School, the greatest
increase has been in students from Turkey. According to Course

low living costs.”

Coordinator, Trish Cooper, their share has risen from six per cent to 16
per cent on average per course, as Turkish people increasingly seek
business opportunities within South Africa.

One trend that recurs across a number of schools is the growth
in demand from other African countries. The Democratic Republic
of Congo performed well at CT School of English in Cape Town,
according to Manya Bredell, and at Wits Language School, Cooper
observes that, “The main reasons seem to be that these students are

more mature and [are] self-funded. They have very clear goals, and are

aiming to improve their English as much as
possible within a relatively short time-frame
— six months on average.”
With student numbers rising, language
schools have observed growing interest
in a number of course types. Examination
programmes appear to be a significant
growth area, and Bredell highlights Toefl and
Cambridge programmes, in particular. At
Bay Language Institute, courses preparing
students for both exams and academic
studies have grown in popularity, according to
Sean Fitzhenry at the school, mainly because
of the increase in the number of African
students. As a result, there is also a trend for
longer courses of between 16 and 24 weeks.
New school openings are also a sign of a
buoyant market, and Wits Language School
is planning to open a new school in Pretoria.
Kurus English CC opened its doors in Cape
Town in September 2008, and Managing
Director, Johannes Kraus, says that he is
expecting growth in the next couple of years.
One factor in this is the view that the rand will
remain weak against the major currencies,
with the effect that the country will continue
to be a cheap tourist destination. ()
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