
Top fi ve overseas nationalities per country as a % of total weeks, 2007

*all prices in US$ converted using exchange rate of 15/06/2007.
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Student recruitment methods by country, 2007
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Observations

The countries that are most reliant on agencies for recruiting their international students are New Zealand, 
Malta, Australia and Ireland. Almost all the destinations in our Status survey had increased their agent usage 
in 2007, compared with the previous year. The biggest increase in agent usage was found in the USA and 
Australia, with the number of students recruited via this method increasing by 14 percentage points over the 
previous year in both countries (see LTM, March 08, page 57). South Africa too showed a large increase in this 
area, with student recruitment via agents increasing by 13 percentage points over the previous year.

The cost of studying in various destinations around the world had changed somewhat in 2007 compared with 
2006, with Ireland now the most expensive destination, in US$ terms, overtaking the UK which was in second 
position. South Africa had also become more expensive, up from last position to seventh out of 11, while Malta 
remained good value for money at the bottom of the league table. Tuition in France had become more expen-
sive and Canada seemed cheaper, with average tuition costs falling from US$1,126 to US$907.

Top student nationalities were variable across the study destinations but Korean students made the top 
source country in fi ve different countries in 2007. Saudi Arabian students, who were included in the top fi ve 
student source countries for the USA and New Zealand in 2006, did not feature in the USA’s results in 2007 but 
instead were the third-most populous nationality for South African schools.
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Average length of stay by country

Spain 3 weeks

France 5.6 weeks

Ireland 5.7 weeks

Malta 2.7 weeks

Italy 3.7 weeks

Australia 13 weeks

UK 11.7 weeks

South Africa 8.1 weeks

New Zealand 10.3 weeks
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1

Canada 13.8 weeks

USA  12.1 weeks



Fantastic locations throughout 
England and the USA 

Full activity and excursion programme 

New  for 2009: conversation clubs; 
lively lectures about the local culture, 
places  of interest and activities.

www.embassyces.com
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Outdoor activities
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Sports Days out



66 March 2009

Bath

Salisbury

Torquay

Manly Beach

San Diego

KKappllaaaaaannnnnn AAAAAAAAssssssppppppeeeeeeecccccctt hhaas jjooiinnedd forcccccccces wiitth Wesstt ooooff EEnnnngggggllllaaaannnnddd Laannguuuuuaaaaagee SSSSSSSSerrrrrrvvvvvviiiiiccccccceeeeeeeess ((((WWWWWWWWWWWWEEEEEEEEELLSS)) KKaplaaaaaannnnnn AAAAAAAAAAsssssppppeeeeccccccctttttttttt  has jooinnedd forrcccccccceeeees wwiitth Wesstt ooooff EEnnnggllaaannnnddd LLaaannguuuuuaaaaagggge SSSSSSSSSeerrrrrvvvvvviiiiiiccccccccees ((((((WWWWWWWWW

Neww gggggo sssssssssccchhoooollss iinn ToToorrqqqqquuuuuuuuuaayy,, SSaalliiisssburrryyy,, BBBaaaaaaaatth,,,  SSSSyyydddnnnnnnneeeeeyyyyyyy MMMMMMaaaannnnlllyyyy BBBeeeeaaaccchhh aannddd SSSSSSSSaaaaaaaannnnnnn DDDDDiiiieeeggggg

NNeewww yeeeeeaaaaaaaaaaaarrrrr--rroouuundd ccccoooouuuuuuuurrsessss aanndd  rreessiidddddeennnnnttttttttiiiaaalll suuummmmmmmmmmmmmmmmeeeeeeeeeerrrrrr pppppppprrrrroooooooggggrrraaaammmmmmmeeess 

More choice worldwide
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