q&a

English Australia

Sue BrunpeLL, Executive Director of English Australia (EA), answers our questions about the association’s

efforts to work with the government to influence student visa legislation and tells us about EA’s plans to

increase its members’ profile in the future.
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[ Q| What has English Australia (EA)
achieved in the past year?

Al The last year has been a busy one for
EA, with my appointment as Executive Direc-
tor in February. One major focus for the year
has been on regular meetings with the govern-
ment in relation to the implementation of the
new student visa programme. EA has been
successful in negotiating a number of changes
to the regulations in response to issues raised
by our member colleges and their agents (see
page 4). The second SEA Agent Workshop
was a resounding success, as was the annual
EA Education Conference.

| Q@] Whatchanges are you hoping for as
aresult of industry discussions with
the Department of Immigration,
Multicultural and Indigenous Affairs
(Dimia)?
[ A] Oneofthe biggest issues for EA mem-
bers is the requirement for students from
so-called “high-risk” countries to have an Ielts
result before they can apply for a student visa.
We will be working towards removing this re-
quirement or at least reducing the minimum
levels specified. The other key area is that of
the financial criteria, where we would like to
see a more realistic approach to the recogni-
tion of loans and other sources of funds.

[ Q] One year on, how do you feel the
“transparent” visa legislation has af-
fected student intake into Australia,
and have particular nationalities suf-
fered or flourished?

Al The transparency and objectivity of
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the new student visa regime was certainly wel-
comed by providers, students and agents. As
with any change, it has taken time for all in-
volved to become familiar with the new
requirements and a number of unanticipated
issues have arisen and been dealt with. The
English [language] sector has seen declining
numbers from one of Australia’s major mar-
kets, Korea, however indications are that this
will change from 1 November. The Chinese
market has opened up considerably.

| Q@] Have Australian schools witnessed
increasing enrolments this year, as
was suggested at the end of last
year, because of the impact of Sep-
tember 11?
[ A International education is an ex-
tremely complex area with a number of factors
influencing student enrolments. September 11
was certainly a major event, however the im-
plementation of the new student visa regime
in Australia was another strong influencing
factor. The calendar year 2001 showed a 23 per
cent growth in student numbers compared with
2000. The first seven months of 2002 show
mixed figures from different countries, with
students and agents gradually becoming more
comfortable with the new visa requirements.

| Q] Whattrends, in terms of student de-
mand, are members reporting?

| A] Thedemand for courses in English for

academic preparation continues to grow as stu-

dents increasingly see English as their pathway

to further qualifications that will enhance their

career and employment prospects. The study-

tourism market, however, also continues to
grow, with students appreciating the opportu-
nities to combine English language study with
the exploration of all that Australia offers.

| Q@] How have you adapted your serv-
ices for agents?

| A] EA sees its primary role in relation to
agents as assisting them with their understand-
ing of Australia and Australian English
language providers, so that they can provide
accurate information to their student clients
and promote Australia as a destination of
choice. In the past, EA has organised fam trips
for groups of agents from selected countries.
In 2000 and 2002, the association organised
the SEA Agent Workshops to introduce agents
to Australia and Australian institutions. EA
sees its member colleges as developing work-
ing relationships with individual agents,
whereas it is important for EA to develop its
relationships further with agent associations.

[ Q] What plans does EA have for the
coming year?

| A] EAwill continue to maintain our close
and regular liaison with key government de-
partments in order to influence the legislative
environment that impacts on our member col-
leges. We will also continue to develop
ongoing strategies to raise the quality profile
of EA and EA member colleges domestically
and internationally. Another project we are
working on is a joint marketing strategy be-
tween EA, Australian Education International
and the Australian Tourist Commission to de-
velop the study-tourism market.
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