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No. of 31-to-50 year olds as a % of total students per country
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No. of 51-plus year olds as a % of total students per country
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No. of 19-to-24 year olds as a % of total students per country
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No. of 25-to-30 year olds as a % of total students per country
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No. of 8-to-15 year olds as a % of total students per country
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No. of 16-to-18 year olds as a % of total students per country
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Percentage of students recruited by agents per country
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Percentage of students recruited by the Internet per country
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USA figures relate to year 2000 intake. Total student weeks in sample: 289,177 across 20 organisations (some with multiple centres) • UK figures relate to year 2001 intake. Total student weeks in sample:
438,395 across 23 organisations (some with multiple centres) • Canada figures relate to year 2000 intake. Total student weeks in sample: 303,036 across 24 organisations (some with multiple centres) •
Australia figures relate to year 2001 intake. Total student weeks in sample: 215,417 across 19 organisations (some with multiple centres) • NZ figures relate to year 2001 intake. Total student weeks in
sample: 268,022 across 15 organisations (some with multiple centres) • Ireland figures relate to year 2000 intake. Total student weeks in sample: 32,764 across 10 organisations • Malta figures relate to year
2000 intake. Total student weeks in sample: 58,820 across six organisations • Germany figures relate to year 2000 intake. Total student weeks in sample: 73,031 across seven organisations (some with
multiple centres) • Italy figures relate to year 2001 intake. Total student weeks in sample: 15,654 across eight organisations  • France figures relate to year 2001 intake. Total student weeks in sample: 86,776
across eight organisations  • Spain figures relate to year 2001 intake. Total student weeks in sample: 122,116 across 17 organisations (some with multiple centres)
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