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France Langue Paris and Nice voted LTM Star French
Language School 2006 and 2007

All of us at France Langue Paris and Nice are happy
and honoured with this award. We would like to
thank our partners for voting for us for the second
consecutive year.

France Langue will continue to strive to meet your
high standards of service and quality as it has done
for the past 31 years.

Learn English in Australia at an
NICE ENGLISH AUSTRALIA college.

22, av. Notre-Dame - 06000 NICE English Australia Pty Ltd acting for and on behalf
Tél : 33 (0)4 93 13 78 88 of the ELICOS Association.
Fax : 33 (0)4 93 13 78 89
e-mail: nice@france-langue.fr
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EUROCENTRES SUCCESS SYSTEM

The innovative EUROCENTRES SUCCESS SYSTEM has been developed over the past 60 years. It is structured
in such a way that your customers will achieve their learning goals with the time and money available to them.

How can this be achieved?

Each Eurocentres student gets a lot of personal attention. That is way you can be sure - your customers
will reach his learning goals. In the afternoon Eurocentres students can select from a wide variety of
Specialised Lessons.

Personalisation

Individual support, a personal learning programme and an analysis
of strengths and weaknesses

Specialisation

Specialised lessons in language for professional life,
exam preparation etc.

Time
Small classes, individual or paired learning, helping you reach your
goals in the shortest possible time; 20, 25 or 30 lessons a week

Money

A wide range of courses from advantageous long term courses to
exclusive Premium or One-to-One courses. All courses fulfil high
internal and external quality standards.
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EUROCENTRES

Language Learning Worldwide

Eurocentres - the perfect fit
for you and your customers!




special report

The global




The majority of English language destinations reported growth in the
market in 2006, according to our annual survey of the global English
language travel industry. BETHAN NORRIS details some of the changes

that have occurred since our last report.

he English language travel industry

continues to grow and develop

and this year the trend towards
amalgamation and the growth of large
language school chains continues. The
acquisition of Aspect by language school
giant Kaplan was one of the most significant

events of the year, while the purchase of
Cambridge Education Group by a venture
capitalist and the acquisition of EC's first
school in the USA, the Olin Center in
Boston, MA, proves that the industry
remains healthy and continues to
attract investors.
Another business
trend over the last 12 months
has been the move towards
privatising English language
provision at state universities
in the largest English-
speaking destination,
the UK. Into University
Partnerships currently
provides English language
teaching provision at three
partner universities and
has invested UKE35 million
(US$71 million) in providing
state-of-the-art facilities for
students at the University
of East Anglia as well as
an international marketing
campaign to promote UK
university education overseas.
The importance, both
financially and in terms of attracting
highly qualified immigrants, of
" welcoming international university
students is at last being recognised
by the governments of most of the major
English language destinations worldwide.
Recent visa policy changes mean that
international graduates from universities in
Canada, Australia, New Zealand and the UK
can stay on in their host country to work
after graduating and in some countries this
is a major part of their immigration policy.
The fact that investors are recognising the
link between English language teaching and

international student recruitment for universities suggests that the

academic preparation sector of the market will continue to grow and

play a major role in boosting English language enrolment figures in

the future.

The market in 2006

Our annual comparison of statistics for the major English language

travel destinations worldwide uses a variety of sources in order to

provide a snapshot of the industry and its changes year on year.
This year, our statistics for 2006 show that overall student numbers
reached 1,345,589, a 5.8 per cent increase on the 1,271,635 figure
calculated last year, and reveal an industry with healthy growth

patterns. However, owing to total student
weeks and total revenue generated were
both down on last year, largely due to more
accurate statistics being available for the UK.

This year, more concrete statistics have
become available for the state sector English
language teaching market, showing that
our previous calculations were too high.
This revision of the UK figures means that
the market share for our English language
destinations looks slightly altered this year.
In terms of student weeks, the UK now
accounts for 30.7 per cent of the total
market when previously we calculated that
this figure was closer to 43.7 per cent. This
change means that the US market share
has increased to 23.9 per cent, up from
our previous estimate of 18.1 per cent.
Australia has also gained market share in our
calculations this year, up to 13.3 per cent
from 10.6 per cent previously.

In terms of student numbers, our new
calculations for the UK have made less of a
difference in the division of market share,
with the UK accounting for 43 per cent of
the market, compared with 46.1 per cent
previously. Canada has also held on to its
place as the second largest market for
student numbers, attracting 15 per cent
of total students, above the USA, which
accounted for 14 per cent of the market — a
similar figure to last year.

Average length of stay
While student numbers in Canada are shown
to be eight per cent greater than those in
the USA, the situation is completely

>>

1. Global English language
market by student numbers 2006
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3. Global English language
market by revenue 2006
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reversed when it comes to student weeks
as the US market is 43 per cent larger

than Canada'’s. This margin of difference in
student weeks between the two countries
has grown considerably since last year and
can be attributed to the fact that the USA
now has the longest average length of stay

“This trend towards a longer average length
of stay in the USA could be attributed

to an increase in academic preparation
programmes offered by language schools”

per student, at 12.7 weeks, of any of the
destinations looked at.

This trend towards a longer average
length of stay in the USA can be attributed
to an increase in academic preparation
programmes offered by language schools in
order to cater for the demand for university
places among international students — as
noted in our recent Market Report feature
on the USA (see Language Travel Magazine,
September 2007, page 53). A large increase

in the number of students from Saudi Arabia,

studying English on a scholarship from the
Saudi government, with a view to going on
to university in the USA, could also have

influenced this figure and IIE's Open Doors

statistics show that enrolments on English programmes from this
country increased by 342 per cent between 2004 and 2005.

South Africa is another destination where the average length
of stay has increased in recent years and it is now in second place
behind the USA in the length of stay league table, with 11.3 weeks.
Reasons for this trend can be found in our Market Report feature
on South Africa earlier this year, which showed that schools are
increasingly venturing into the business,
academic and Tefl training markets, all of
which are likely to send the average length
of stay upwards (see Language Travel
Magazine, April 2007, page 24). The fact that
South Africa also has the lowest average
spend per student per week could also be a factor in encouraging
students to study on longer language programmes.

Changing trends

Destinations doing particularly well, according to our comparison

of global statistics, include South Africa and Ireland. South Africa
now has a larger market share than Malta in terms of student weeks
and the industry is calculated to be worth US$103,810,462 to the
country’s economy, compared with US$44,161,320 previously.

The revenue earned from the English language travel market in
Ireland has also increased to US$787,903,116 — up 43 per cent from
our calculations last year. Student numbers and weeks are both up
substantially on last year's results, while the average weekly spend
for students has also crept upwards from US$805 previously to
US$976. Adrian Cummins from Irish School Association MEI-Relsa
says that the figures for 2006 could be even higher. “We think that

xl°“‘
“od yfalvern

Talking Partners.. Talking Qualitg’,

E l House

“Check us out now on
www.malvernhouse.com/agents.
Here you can order our 2008 brochure and
pricelist, extra promotional material and
our latest newsletter. Phone me or e-mail
marketing@malvernhouse.com”

Elena Roginslqi
Marketing Executive

__ Piccadilly Centre
1-17 Shaftesbury Avenue

London, W1D 7EA, UK
Tel: +44 (0) 20 7440 17 80
Fax: +44 (0) 20 74 40 17 96

@ malvernhouse

London
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the statistics collected by Bord Failte 4. Changes in market share by student
are a bit low. 2006 was a good year for [§17-1-1/& taught, 2003-2006
Irish language schools — helped mainly

by the EU grants to study English.
We had about 10,000 extra Spanish
students as a result in the first year.”
The Canadian language teaching
industry is also doing particularly well
at the moment, retaining its place as
second largest in terms of student
numbers for the second year. Gerry La
Belle from the newly merged school
association, Languages Canada, says

Australia 88%

that student numbers continue to rise. Ireland 74% 31% 64%
“From anecdotal information from NZ 57% 6.3% 3.4%

. SAfCA s 0.8% s 0.8% s 0.8% —18%
members, it appears that the language Malta I 13% — 17% I 14% 6%

2003 2004 2005 2006

training market in Canada is moving in
an upward direction. Student numbers

have rebounded over the last two years, following the various global
events which adversely affected the industry since 2001,” he said.
For the first time this year, Malta was calculated to have more
students than New Zealand although, due to its low average length
of stay of 2.4 weeks, this destination remained bottom in terms of
student weeks. John Dimech from school association Feltom says,
“The [Maltese] ELT market has constantly increased by an average ™
of nine per cent for the past 10 years. Potentially this can increase to
100,000 students a year in the next five years."”
The UK also had a good year in 2006, with student numbers
at schools accredited by English UK up by 6.6 per cent on 2006 >

e —

Individual.

Everyone is special at International Study Institute Ireland.
The students. The teachers. Everyone. Even the building
is unique. Be part of it.

Be Individual. studyinireland.ie
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5. Average length of stay per
country
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and student weeks increasing by 11.6 per cent. Tony Millns, Chief
Executive of English UK, confirms, “2006 was a very good year,
probably the best for 6-to-7 years, for the UK.”

One student market, however, did not perform so well in 2006.
Statistics for New Zealand show that student numbers declined by

two per cent while student weeks stayed
almost the same as the previous year’s
results. This can largely be attributed to

a decline in students from China — one of
the country’s biggest
student markets.
Chinese student

the USA has started to recover from the visa
issues and is now doing quite well, helped
also by the weakness of the dollar.”

Javiera Visedo from New Zealand
Global in Chile says that she expects South
Africa and Ireland to grow as language
travel destinations in the future, although
Australia, Canada and New Zealand are
the most popular with clients at the

“For the first time this year, Malta was
calculated to have more language students

numbers decreased by than New Zealand”

50.5 per cent between
2005 and 2006.

Future change
When it comes to predicting what the
future holds in terms of market share, it is
likely that the positions of the smallest four
countries — Ireland, Malta, New Zealand and
South Africa — will continue to change as
they develop. And while the position of the
UK as top destination for English language
learning seems assured at present, increased
competition from other destinations is likely
in the future.

Millns says, “Main competitor
destinations are Australia and Ireland, but

moment. However, perceptions of study
destinations are changing. She adds, “Higher
education is still dominated by the USA

and UK, especially for the most traditional
universities, but Australia and Canada have
been doing great work too in the past four
years, setting their universities in the minds
of prospective students.”

James Herbertson from Answer English
in the UK says that high profile sports events
will also have an effect on the market. “| think
places like Beijing in 2008, South Africa in
2010 [for the World Cup] and undoubtedly
London [for the Olympics in 2012] will attract
greater numbers than ever before,” he says. ®
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Itallan Courses in Bologna

English lan;guage Acadeny

8 Tower Lane,
L2
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.;1’ f Tol: +356 21346264
Fax: 4356 21330656

English Language courses at all
levels for groups and individuals hmm

* General English

* Busincsss English
* Examination Courses
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Summer Camp
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.. not Just a language course
but an authentic Italian cultural experience ...

LANGUAGE
CENTERS
Uniting the World Through Language™

5 3
é ZONI Learn English with the Best!

= Premium Intensive & Semi-Intensive English Programs

= Intensive Business English, Pronunciation & Accent
Reduction Courses

= Variety of accommodations, airport pickup & high-quality
student service

= On-campus activities & field trips

Certified Testing Center for the TOEFL iBT (Manhattan only)
Cambridge Certificate Preparation & Examination Courses (Miami only)
Bridge Program for Children & Youth (Vancouver only)

o gl

e s

Enroll students and learn more about our NEW YORK ‘:' SOUTH BEACH MIAMI VANCOUVER

Frequent Agent Program N
Agent’s commission: 28% =S sl

P il
of the published tuition for the course

Authorized under federal law to enroll non-immigrant foreign students in the USA.

B oG ron aoa®  Tel.: +1 212 736 4153 Ext. 103 ( www.zoni.com

Certified by the New York State Education Department || Member of NAFSA in New York || Member of AAIEP and ACCET accredited in Miami Beach || CAPLS accredited in Canada
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STEWART

COLLEGE
OF LANGUAGES

Study in beautiful
on Canada’s west coast! ;

Our bright, modern school offers a wide range of English programs.,
homestay and cultural activities, in a professional, safe, and friendly environment

850 Courtney Sireat, Victoria, BC, VBW 1G4 Phd1](250) 388-T774, Fax:[1](250) 388-7728
languages@stewaricollege.com  View our Video at www.slewaricollege.com AL Wi

Speak with Confidence!
e Language & Activity Camps -
6 to 18 years
* Parent and Child Combo,
¢ “Ecology & Environment” or
“Theatre Arts”
o Immersion for Adults
¢ Mature Student Programs
® e Teacher Training — English &
French

www.nationalschool.ca

Toll free (Canada & US)
1 866 557 7705
Local & International

613 232 8908

Lethbridge Community College
English Language Centre

3000 College Drive South

Lethbridge, Alberta CANADA T1K 1L6
T: +1403 320 6444

F: +1 403 320 1401

E: esl@lethbridgecollege.ab.ca

W: www.lethbridgecollege.ab.ca/go/elc/

Email

admin@nationalschool.ca
A

e Full-time, year-round English as a Second Language program
e 50+ career training and university programs NSL - National School of L.
e Homestay or residence u L - ationa chool of Languages

o Safe and friendly city near the Rocky Mountains - 8 1 Nicholas Street, Sute 520, CAPLS'&

_fi T Y
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\IE LANGUAGE SCHOOL

IH Whistler

ACELP

cedie

¢ General English
e English for Hospitality

e Junior Adventure Camp (Summer)

e Cambridge FCE Preparation
~

e Ski / Snowboard Instructor Progra;'r.n i

e Core Ski / Snowboard €a

¢ Coast Mountain Envirenmental
Program

* Serious programs for serious students
* Academic English for direct university transfer
* Career English with internship placement
* Professional, caring instructors

International House
WHISTLER | VANCOUVER

m:l Vancouver Canada | WWW. bodwell edu Unit 203, 2011 Innsbruck Dr., Whistler, BC, VON 1B2 A
¢ : . Tel: 604-905-0505 | Fax: 604-905-0555 e ﬁ
Tel: +1-604-602-7633 | E-mail: language@bodwell.edu www.ihwhistler.com aks e ACEEh
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