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Status:
New Zealand 2007

The Status survey is a venture by Language Travel Magazine that aims to gather specific market
data about all of the main language teaching markets in the world. Through our initiative, it is now
possible to compare world market statistics.
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Top nationalities in New Zealand by student weeks, 2007 Key points
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Total number of student weeks in 2007, estimated:
73,274

Overall average length of stay in weeks:10.3

Average cost of a one-month course, excluding
accommodation: NZ2$1,451 (US$1,060)
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Student numbers by age range Observations
— * Twelve schools took part in this year's Status cent of students directly applying for a language
Survey on New Zealand, one less than in 2006. course via a school’s website.
Meanwhile, the number of students represented by
) participating schools decreased from 8,220 in 2006 ® The Japanese have fought their way back from
5 to 7,114 in 2007 eighth position last year (with 2.8 per cent) to secure
e second place in the top nationalities this year (with
f?: * Agencies appear to be growing in importance 23.8 per cent). However, the Koreans remain in pole
E among New Zealand language providers with 78 position with 28 per cent, four percentage points up
3 per cent of all student bookings stemming from on last year's result. The surprise entrant — absent in
»2 . l this source, up four percentage points on last year. last year's nationality breakdown — was Russia with a
= 10% | 36% J 30% J 12% Internet bookings were also on the up with six per 4.8 per cent share of the overall market.
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Thank you to the following institutions for taking part in our Status survey: Christchurch If you would like to see the complete breakdown
College of English, Christchurch; Christchurch Polytechnic Institute of Technology, Christchurch; ©of data, please visit www.hothousemedia.com/
Cathedral City Academy, Christchurch; Coromandel Outdoor Language Centre, Whitianga; Dy- Stat‘.‘szo."e”m.'lstslt“s_f_';teskt'htm I‘I'V:ere ;h'sl 'nfhor'
naspeak English, Auckland; ETC Learning Centre, Palmerston North; Languages International, g?;:’igl;tsea:;hzblzdafan_scg;d;ng;ﬁ/ c_)c;os;ela;
Auckland and Christchurch; Garden City English School, Christchurch; Maverick School of Lan- ¢ produce this market information.

guages, Dunedin; Rotorua English Language Academy, Rotorua; Seafield School of English,

Christchurch; Worldwide School of English, Auckland.

Status Survey statistics are based on figures supplied by a selection of individual schools. Not all survey respondents answered every question in the survey. Next month:
Figures are, in some cases, rounded up or down to the nearest whole. All information is treated with the strictest confidence. Spain




Intensity of study
(hours studied per week)

Overall average
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Marketing spend as % of school’s
gross income

Overall average

12.8%

Average cost of tuition
For 80 hours of tuition

Average

NZ$1,451

(US$1,060)

(Costs for one hour of tuition ranged from NZ$14
(US$10) to NZ$35.9 (US$26) per hour, averaging
NZ$18 (US$13)

% of institutions offering/selling
travel insurance

No

8% \
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92%

Marketing spend by category
(from a selection of schools)

- Agent workshops (9%)

- Student exhibitions (6.5%)
Entertainment (0.5%)
Travel - Trips to agencies (7%)
Agent magazines (6.5%)

Il student magazines etc. (5%)
EE Brochure, video etc. (2.5%)

Publicity Internet (6.5%)

Australasia

Annual student intake in New Zealand by world region of origin
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1 Brazilian 2.6%
2 Chilean 1.4%

3 Argentinean 0.4%|
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1 Swiss 8.1%
West Europe 9,
14% —| 2 German 2.2%

3 French 1%

1 Russian 4.8%
C& EGL;:""P" —| 2 Czech 0.4%

Asia 1 Korean 28%
9,
68% 2 Japanese 23.8%

3 Chinese 5.3%




